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01.

Our company

and the common good

at a glance

Toppy S.r.l. is a company specializing
in the design and distribution of
industrial machinery for handling loads
on pallets, such as boxes, bags,
drums, vials, bottles, stacks of
paper/cardboard, etc.

Founded in 1978, the company is
currently based in Valsamoggia (BO)
and has a Board of Directors
composed of the legal representative
Mr. Alberto Piani and his two sons, Mr.
Daniele Piani and Mr. Alessandro
Piani, who are responsible for
managing the company's activities and
defining its strategic objectives. Toppy
S.rl. is a solid and well-structured
company committed to the
production of innovative and
sustainable goods for product
handling. It is made up of a highly
qualified and motivated team
dedicated to ensuring high-quality
service to its customers, who are
mainly in the pharmaceutical and food
industries, as well as in the graphic,
cosmetic, and ceramic sectors.

highly qualified and motivated team
dedicated to ensuring high-quality
service to its customers, who are
mainly pharmaceutical and food
companies, as well as companies in
the graphic, cosmetic, and ceramic
sectors, etc.

Its products are destined for
companies all over the world, thanks
also to the collaboration of a
commercial network composed of
various retailers and agents
distributed throughout most of the
international territory.

The company firmly believes in the
value of the common good and, in
this regard, being aware of its role and
responsibility towards society, has
chosen to become a Benefit
Corporation at the end of 2022.



What is a benefit corporation?

It is a legal form adopted by companies that,
in carrying out their economic activities,
set themselves a dual objective: a purely
economic one, i.e. to make a profit, and
one to create common benefit, thus
producing social and environmental value
through their responsible, sustainable, and
transparent modus operandi  towards
people, communities, territories,
environments, goods, cultural and
social activities, institutions, associations,
and other stakeholders.

Vision

Our vision is to become a benchmark
in the pallet load handling sector,
distinguishing ourselves through the
quality of our products, the

sustainability of our activities, and our
commitment to the common good.

Mission

Our mission is to offer high-quality,
technologically innovative fixed
and mobile devices, both manual
and automatic, saving on labor costs,
speeding up and increasing the
efficiency and safety of companies'
production flows, offering ad hoc
machinery for handling loads on pallets
with rotation, tilting, and translation
systems, depending on the
characteristics of the product to
be handled and the customer's
needs, while contributing to the
sustainable development of society.
pressure, or translation systems
depending on the characteristics of the
product being handled and the
customer's needs, while contributing to
the sustainable development of society.
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From the Articles of Association

As a Benefit Corporation,
pursuant to and for the purposes of
Law No. 208 of December 28, 2015,
sole article, paragraphs 376-384, the
company intends to pursue, in addition
to profit, one or more objectives of
common benefit and to operate in
a responsible, sustainable, and
transparent manner towards
people, communities, territories, the
environment, cultural and social
assets, institutions, associations, and
other stakeholders.

The specific purposes of
common benefit (as defined in
Article 378, paragraph 378, letter a)
of Law No. 208/2015) that the
company intends to pursue in the
exercise of its activities, in  addition

to the purpose of distributing
profits, consist in contributing, in
the performance of the above
activities or through other

dedicated actions:

1. To the protection and
restoration of natural resources:

« Pursuing a growing reduction in
the use of raw materials for the
transport of our customers'
goods;

« Reducing energy use in relation
to turnover;

« Using energy from low-impact
renewable sources as much as
possible;

« Reducing climate-changing gas
emissions to zero and offsetting
any residual emissions, with the
aim achieving carbon neutrality by
2030;

01. OUR COMPANY AND THE COMMON GOOD

« Optimizing the use of raw materials
with a view to reducing waste and
giving preference to recycled and
recyclable raw materials, supplied
with any available certifications of
origin and environmental
certifications;

« Reducing business travel and
preferring modes of transport with
a lower environmental impact;

« Streamlining transportation and

adopting solutions with the lowest
environmental impact

« Designing our products to
improve their environmental
impact, for example by increasing
their service life and through end-
of-life management with a view to
regeneration and reusability;

« Managing employee commutes

using only renewable and
sustainable energy sources.

What does the term “"carbon
neutrality” mean?

It is the condition in which residual
greenhouse gas emissions (which
cannot be reduced or avoided) are offset
by a quantity of emissions reduced,

avoided, or sequestered within a given time
frame.

2. Supporting the local economy
and community:

- By giving preference to local
suppliers within a radius of
approximately 80 km from our
headquarters;

« During the recruitment process,
giving



preference to candidates residing
in the immediate vicinity of our
headquarters;

« By making available to
local community the excess
electricity produced,;

« Collaborating with local
administrations
local authorities or educational
institutions to illustrate good
corporate sustainability practices

to students and citizens;

« Collaborating with local institutions
for projects that benefit the
community.

3. Offering our workers better
conditions than those provided for
in the applicable contract (CCNL):

« Providing advances, where
possible, to meet financial needs;

« Offering forms of financial
bonuses based on company
results;

« Accommodating, as far as
possible and compatible with
work requirements, the need for
different working hours or absence
from work for family reasons;

Code of Ethics

Toppy's Code of Ethics expresses
the principles, values, commitments,
and ethical responsibilities that guide
the conduct of business activities by
Toppy's directors and employees,
whether they are partners, employees,
or external collaborators.
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« By meeting, as far as
possible, requests to
improve the ergonomics
comfort of workstations;

« Offering forms of;

« Organizing regular social events;

« In general, evaluating and,
where appropriate, implementing
other possible forms of welfare.

and

For the sake of clarity and
conciseness, in the rest of this
document, we will refer to the

specific macro-objectives of common
benefit on which we intend to
intervene using the following terms:

« Preservation of natural
resources

o Support for the economy and
local communities

« Greater value for workers

Toppy has chosen to adopt a Code
of Ethics to effectively represent its
model of conduct, placing
transparency, clarity, and the explicit
expression of values at the center of
its actions, so that all recipients can
recognize themselves in them and
feel



fully involved and responsible. All
those who work for Toppy, without
distinction or exception, are
committed to observing and enforcing
these principles in the workplace.

Policies

Toppy is a company committed to
promoting responsible corporate
policies that concern not only its
commercial activities but also its
employees in terms of health and
safety at work and environmental
protection.

In particular, management is
responsible for disseminating,
involving and, above all, monitoring
the level of awareness in their areas
of responsibility.

Certifications

Our focus on quality and innovation
has enabled us to obtain product
certifications in the material handling

sector, including CE certification,
SABER CERTIFICATION, and UL.

These certifications demonstrate the
company's ability to produce material
handling equipment that complies with
the safety, quality, and reliability
standards required by the industry.

« The CE certification, for
example, was awarded to us
because Toppy is a manufacturer
that markets equipment in
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in accordance with its functions and
responsibilities.

Link to download the code of ethics:
https://toppy.it/Ethics-code.pdf

Policies adopted:

« Environmental policy (h:tps://
toppy.it/ENVIRONMENTAL-POLICY.pdf)

« Occupational health and safety
policy (https://toppy.it/OC-  CUPATIONAL-
HEALTH-AND-SAFETY-POLICY.pdf)

« Privacy policy (https://toppy. it/it/rivacy-
policy/)

Europe and guarantees that the
products meet the safety,
reliability, and quality standards
required by European legislation;

« SABER CERTIFICATION, in-
Instead, we guarantee that the
machinery exported to Saudi
Arabia complies with the safety,
quality, and conformity standards
required by the Saudi authorities.

« UL, on the other hand, certifies
the conformity of electrical
components with the
requirements established by the
safety standards in force in
Canada and the United States.


https://toppy.it/Ethics-code.pdf
https://toppy.it/ENVIRONMENTAL-POLICY.pdf
https://toppy.it/ENVIRONMENTAL-POLICY.pdf
https://toppy.it/OCCUPATIONAL-HEALTH-AND-SAFETY-POLICY.pdf
https://toppy.it/OCCUPATIONAL-HEALTH-AND-SAFETY-POLICY.pdf
https://toppy.it/OCCUPATIONAL-HEALTH-AND-SAFETY-POLICY.pdf
https://toppy.it/it/privacy-policy/
https://toppy.it/it/privacy-policy/

C UL Us
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Partnerships, collaborations, and

memberships

Our company works in close
collaboration with H.P.E. S.r.l., a
wholly owned subsidiary, which is
responsible for sourcing raw materials,
assembling the machinery, and
supplying it to Toppy S.r.l., which is
responsible for design and sales, selling
the finished products in Italy and
abroad.

In 2023, we joined CNA Bologna
(National Confederation of
Crafts and Small and Medium-
Sized Enterprises), or, the
association that represents.
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It represents and protects the interests
of artisans, entrepreneurs, and small
and medium-sized enterprises in the
province of Bologna.

We have also joined the CO2alizione
network, the first platform in Italy for
collaboration and knowledge sharing
among companies committed to climate
neutrality.

Finally, we have joined Assobenefit,
the first association representing Benefit
Corporations in ltaly.



02.

Management, assessment and
reporting of impact
Impact Managers and their responsibilities

and attributions

Who is responsible for impact? The

person(s) entrusted with ensuring that the
company carries out its activities with a view to
achieving a positive impact on people, society,
and the environment, pursuing the common
good objectives set out in its articles of
association.

The Impact Managers appointed
in our company are Alessio Piani,
born in Bologna on February 18,
1998, and Matteo Montanari, born
in Bologna on December 15, 1995.
Their  role includes the following
responsibilities:

« Identification of impacts:
The impact manager must
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identify the positive and negative
impacts that the company's
activities may have on various
stakeholders, such as employees,
customers, suppliers, the
environment, and the local
community.

Who is a stakeholder?

Also defined as an "interest holder,"
this is generally any individual or group
involved in any economic initiative,
company, or other project and, in general,
with interests related to the execution or
performance of the initiative itself. This
therefore includes customers, suppliers,
financiers, collaborators, employees, but
also

local or external interest groups.



Impact assessment: the impact
manager must assess the
identified impacts, analyzing their
scope, intensity, and duration in
order to better understand their
overall impact on the company
and the community.

Definition of corrective
actions: in the event of negative
impacts, the impact manager must
define and coordinate corrective
actions in order to minimize or
eliminate negative impacts and
promote positive impacts;

Reporting: the impact manager
must collect and analyze data
relating to the company's impacts
and present them in impact reports
and statements in order to inform
the various stakeholders about the
results achieved and the actions
taken;
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Project and initiative
development: the impact
manager must collaborate with

various company departments to
develop projects and initiatives that
promote the company's positive

impact on the community, the
environment, and society in
general;

Obligation to prepare the
impact report and, after having it
approved within the established
deadlines, publish it on the
company website;



Identification of the main impact factors
and socio-environmental KPIs

The choice of the following points is motivated by the fact that they cover a
wide range of key areas that influence the company's social and
environmental impact.

Based on these characteristics of the business model, the following social
and environmental KPIs have been identified:

KPI 1 % energy from renewable/sustainable sources (fuel-
electricity-gas)

KPI 2 % PEFC-certified wood compared to total wood used

KPI 3 % Scope 1 and 2 CO2 emissions offset

Number of kilometers traveled by employees using
KPl1 4 electric vehicles instead of combustion engines on
their commute

KPI1 5 Percentage of supplier expenditure within a radius of 80 km

% of expenditure of companies that have signed

KPI 6 the supplier code of conduct, compared to total
costs

KP1 7 No. of events/meetings with schools

KPI 8 No. of internship contracts activated

Average response to the question on overall
KPI 9 satisfaction in the employee satisfaction survey
(scale from 0 to 10)

% of wood with OSB certification compared to total

KPI1 10 used
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Notes

PEFC is a certification that guarantees that the wood used comes from sustainable, responsible, and
controlled forest management, which is now necessary to combat deforestation. Its purpose is to certify
that woods and forests are managed according torecognized sustainability criteria, respecting the
biodiversity of each habitat, together with the natural growth rate of the forest and reforesting areas
subject to cutting.

OSB is a certification that guarantees products made from 100% post-production recycled wood (i.e.,
from virgin raw material waste) with variable but insignificant percentages of post-consumer recycled
material.

KPI 10 has been added this year and will be measured for the first time with reference to 2024.
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Identification of key stakeholders

Workers

« Employees
« Third-party (external) workers and
« temporary

o Interns and trainees

Community

« Residents in the area where
Toppy operates

« Local interest groups

. r environmental associations
Customers

« Current and potential

customers of Toppy

Environment

+ Local ecosystem in
which Toppy operates

Governance

« Board of Directors
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Impact Assessment Tool

The tool identified for impact assessment, with reference to Annex 4 of Article 1,

paragraph 378 of Law No. 208 of December 28, 2015,
Assessment (BIA) by B Lab. This tool

is the B Impact
is fully compliant with the

requirements defined in the aforementioned Annex.

What is the BIA?

An acronym for Business Impact Assessment, it
is an assessment tool that takes the form of
a questionnaire to be completed,
which evaluates the commitment demonstrated
by the company in relation to five relevant
dimensions:

WORKERS:
benefits, training;

work  environments, salaries,

GOVERNANCE: responsibility for objectives and
transparency in communication;

COMMUNITY: support for the local community,
impact on employment and prosperity in
neighboring areas;

ENVIRONMENT:
efficiency;

waste reduction, energy

CUSTOMERS: positive impact of products and
services on consumers' lives.

Structure of this impact report

In addition to the previous general
description of the company, this
Impact Report is divided into the
following sections in order to report on
the social and environmental impact:

3. The assessment of the overall
trend of the social and environmental
impact, using the summary indicator
consisting of the BIA score;

4. A summary assessment of the
impact in the areas specified in Annex
5 ofArt. 1

paragraph 378 of Law 28-12-2015 no.
208;
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5. Specific results and objectives,
with reference to the specific
common good purposes indicated in
the Benefit section of the Articles of
Association;

6. Summary of objectives for the
following financial year;

7. A concluding section
summarizing and highlighting the
salient features of how the company is
contributing and intends to contribute
to the Common Good.

The numbering starts from 3 to be
aligned with that of the sections that
follow.



03.

General assessment

Environmental and contextual
factors that characterized the period

2024 was a year of stark
contradictions for sustainability and
the economy. While efforts toward
ecological transition continued, there
were worrying signs, especially at the
international level.

In  particular, Donald Trump's
election as president of the United
States has raised doubts about the
future of global climate agreements
and support for sustainable finance.
Difficulties have also been
encountered in Europe and lItaly,
with signs of a slowdown in green
policies.

Globally, 2024 saw a significant
increase in political tensions related
to sustainability. Donald Trump's
election in the United States had an
immediate impact: the new president
declared his intention to review US
adherence to the Paris Agreement
and to suspend federal funding for
projects related to renewable energy.

renewable energy. This generated
uncertainty in financial markets, with
a decline in confidence in
sustainable investments.

COP29, held in Baku (Azerbaijan),
highlighted deep divisions between
industrialized and emerging nations.
Despite the approval of a $500
billion fund to support developing
countries, the lack of concrete
commitments from the United States
and other major emitters limited the
event's results. In addition, the green
bond market contracted compared to

expectations, with a reduction in
investment linked to political
uncertainty and global economic
difficulties.

In Italy, 2024 saw the entry into force
of new regulations on corporate
sustainability, but also difficulties in
implementing green policies.



On the Ilegislative front, the
Corporate Sustainability Decree
introduced new  obligations for
companies with more than 250

employees, requiring them to publish
detailed reports on the environmental
and social impacts of their activities.
However, many companies reported
difficulties in complying with these
regulations due to high costs and a
lack of technical support.

The implementation of the
National Recovery and Resilience
Plan (PNRR) has been significantly
delayed, particularly in the areas of
sustainable mobility and renewable
energy. Bureaucracy and the
complexity of projects have reduced
the effectiveness of funding, slowing
down the achievement of the
decarbonization targets set for 2030.

Key events in chronological
order

January 2024

Entry into force of the Corporate
Sustainability Decree, which
introduces ESG reporting
requirements for large companies.

February 2004

Publication of the J[IFAC-AICPA
report, which highlights a slowdown
in the growth of sustainable finance
globally.

June 2004

The European Union approves new
guidelines for green taxonomy, but
with less stringent criteria
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than in the past, sparking criticism
from environmentalists.

November 2004

COP29 in Baku, with the approval of
a climate fund for developing
countries, but without a strong
commitment from the United States.

Donald Trump wins the 60th
presidential election and announces
that as soon as he takes office, he
will proceed with important
measures to disengage from
environmental and social issues.

December 2024

Italy records a decline in investment
in renewable energy compared to
2023, due to regulatory uncertainties
and the economic crisis.

Conclusions

2024 has shown how fragile the path
to sustainability is, especially in
an increasingly polarized international
context. The election of Donald Trump
and the slowdown in sustainable
finance are worrying signs that risk
compromising the progress made in
recent years. In Italy, despite progress
on the regulatory front, significant
obstacles remain, including

including the slow
implementationof of  of the NRRP
and the difficulty of companies in
adapting to new ESG requirements.
The outlook for 2025 appears
uncertain: greater international
coordination and a strengthening of



national policies will be crucial to
avoid further setbacks on the
sustainability front.

For Toppy S.r.l., 2024 was the most
extraordinary year in its history: the
company recorded record turnover,

marking a sustainable increase
compared to 2023, driven by
unprecedented demand for

automation in the pharmaceutical,
food & beverage, and logistics 4.0
sectors. In a market that requires
turnkey solutions, Toppy has
distinguished itself with a modular
range capable of covering every level
of automation, from the smallest
production flows to high-volume ones.

The commitment to research and
development led to the filing of
numerous patents during the vyear,
consolidating the company's
reputation as a benchmark for
innovation. One standout product is
the Toppy Rap- tor, a fixed-position
pallet changer with no power supply,
equipped with pneumatic servo
assistance and an integrated pallet
magazine, capable of handling up to
40 pallets per hour. Equally
revolutionary is the Toppy Pantera

Al, a semi-automatic stack divider
which, thanks to sensors and
cameras supported by artificial

intelligence algorithms, recognizes
the different layers of product on the
pallet: the operator can select the
layer to be picked, while the
pressure system on all four sides
ensures quick and safe lifting.

On the commercial front, the
strengthening of local stocks in North
America enabled immediate
deliveries of standard pallet change
models, significantly accelerating
the sales cycle and increasing
market share in the region.

Thanks to targeted investments in
R&D,strategic international expansion
and a value proposition based on
operational efficiency, data
integration and fast delivery, Toppy
S.r.l. has set new internal records
and raised the technological and
operational standards of the entire
intralogistics sector, confirming its
position as an essential partner for
multinationals aiming for total
automation of their plants.



BIA results General results

DATA SCORE DIFFERENCE
December 2022 81.6 -
December 2023 83.7 +2.6%
December 2024 86.6 +3.5%

The overall score for 2024 is also above the certification threshold and an
improvement on the previous year.

The full B Impact Assessment report is available at the end of this Impact
Report.
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by area



Corporate Governance

The result of the BIA "Governance Area" is as follows:

GOVERNANCE 2023 2024
Overall score 14.1 14.2
Mission and commitment 1.6 1.6
Ethics and transparency 24 25
Protecting the mission 10.0 10.0

The overall score for this area is higher than all benchmarks and has
improved compared to the previous year. The improvements come in
particular from improvements in transparency, especially regarding
information on social and environmental impact.
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Workers

The BIA result for the "Workers" area is as follows:
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WORKERS 2023 2024

Overall score 26.8 27.9
Financial security 8.1 7.5
Health and well-being 8.0 8.0
Professional development 1.9 2.3
Engagement and satisfaction 4.6 6.1

The overall score for the 'Employees’ area is also higher than all benchmarks
and has improved compared to the previous year. Analyzing the overall
improvement, we find that there has been an increase in professional
development (the initial training process has been improved and training
has been provided for cross-cutting skills) and involvement and satisfaction
(in particular, a satisfaction questionnaire was administered for the first time,
with positive results).
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Community

The result of the BIA 'Community Area’ is as follows:

COMMUNITY 2023 2024
Overall score 17.0 20.1
Diversity, equity, and inclusion 23 2.6
Economic impact 5.0 5.0
Civic engagement and donations 1.0 1.0
Supply chain management 1.3 1.3

5.1 7.8

Local economic development
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The score in this area has improved significantly compared to the
previous year. This progress is driven by the values in the sections 'Diversity,
equity and inclusion' (the management of job advertisements has been
improved and the proportion of employees aged under 24 and over 50 has
increased) and 'Local economic development' (a precise measurement of
local purchases has been carried out, confirming what was originally only an
estimate).
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Customers

The BIA result for the "Customer Area’ is as follows:

CUSTOMERS 2023 2024
Overall score 2.8 1.6
Customer service 2.8 1.6

The Customer area score is down compared to the previous year, as an
inaccurate assessment made in 2023 has been corrected. The score
obtained in this area represents a trend that contrasts with the company's
commercial performance, which is showing strong growth. However, it will

receive adequate attention in relation to the improvement plans decided by
the company.
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Environment

The BIA result for the "Environment" area is as follows:
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ENVIRONMENT 2023 2024

Overall score 22.8 22
Environmental management 2.7 2.7
Air & Climate 5.5 7.4
Water 1.3 13
Earth &amp; Life 3.6 4.0
IBM Resource Conservation 9.5 7.1

The result for the Environment area shows a slight downward adjustment
compared to the previous year. A more detailed analysis shows that, although-
although there have been improvements in key areas such as Air and Climate,
as well as Land and Life, the effect of the decline in IBM Resource
Conservation prevails, due to a slight reduction in the share of sales relating to
our models that deliver greater environmental benefits, which we have not yet
been able to measure accurately and have therefore estimated on a more
conservative basis.
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05.

Specific results and
targets
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An exceptional example of a sustainable
approach to worker mobility

Toppy can boast an extremely
innovative and concrete initiative to
address the problem of employees'
commutes with a solution that is
both optimal in terms of energy and
highly appreciated by workers.

We are talking about a project
based on three pillars:

1. Progressive increase in the
company's energy autonomy
thanks to the upgrading of
photovoltaic systems carried
out during 2024;

2. Acquisition and allocation to a
growing number of employees of
fully electric vehicles;

3. Installation of additional
charging stations sufficient to
recharge all vehicles.

05. RESULTS AND SPECIFIC OBJECTIVES



Here are the figures at the time of
writing:

« The photovoltaic system
has a capacity of 286 kW,
compared to 201 kW in the
previous year;

« There are a total of 27 fully
electric company vehicles
(compared to 18 in the previous
year), specifically 4 Tesla, 10
Fiat 500s, 10 Xev Yoyos, 1 Xev Kitty,
and 2 Fiat Topolinos. In addition,
there are 3 hybrid cars;

« Given that there will be 53
employees at the end of
2024, more than 50% will have a
company vehicle for commuting
between home and work;

« Electric vehicles are not
provided for workers who live in
the immediate vicinity of the
company headquarters.

« There are 16 charging

stations, 12 of which are double
stations.

05. RESULTS AND SPECIFIC OBJECTIVES



A range of products that allows our
customers to improve their
environmental impact, thanks to our
continuous research and development.

We have patented machines with much
lower consumption than those already on
the market and have introduced machines
with unique performance characteristics that
allow for the effective use of energy-saving
practices that were already available but
rarely used before the introduction of our
innovation.

We continue to recover and extend the life
cycle of our products through reconditioning
practices, which involved six machines in 2024.

Where possible, the hydraulic systems of
our machines use food-grade oil (from
renewable sources) rather than viscosity 46
hydraulic oil (which is mineral-based and
therefore non-renewable).

05. RESULTS AND SPECIFIC OBJECTIVES

In the case of sea shipments, especially for
transport to our branch in the United States,
we always try to optimize space inside
containers by creating special packaging and
filing 40-foot containers dedicated to a
logistics center in Miami with which we
collaborate. From there, the goods are
automatically sorted according to our
instructions, in order to reduce the number of
shipments required from Italy and all that this
entails in terms of environmental pollution.

The use of the machinery we supply
allows our customers to significantly reduce
the amount of raw material used for pallets
intended for transporting their products,
thereby helping to reduce their weight and
consequently also fuel consumption for
transport vehicles.



Preservation of natural resources

Actions, methods, and results

KPI DESCRIPTION

TARGET RESULTS

2024 2024
% of energy from renewable/
01 sustainable sources (fuel - electricity 30% 67.2%
- gas)
Percentage of PEFC-certified wood out of o
02 the total wood used 70% 84.34%
03 Percentage of Scope 1 and 2 COz emissions 100% 100%

offset

04 Number of kilometers traveled by
employees using electric vehicles instead 200.000

405,485

of internal combustion engines for

commuting

All environmental KPI targets have been achieved and, with regard to the
share of renewable energy, the amount of PEFC wood and the mileage
covered by electric vehicles, they have been significantly exceeded.

TARGETS FROM THE 2023 IMPACT
REPORT

Acquisition of additional fully

electric vehicles for employees'
commutes

RESULTS

Nine vehicles have been added,
representing a 50% increase

Installation of new electric vehicle
charging stations

Five new charging stations have
been installed, three of which are
dual-port stations.

Hanging garden project on the roof
with a positive impact on CO2 emissions
and biodiversity

05. RESULTS AND SPECIFIC OBJECTIVES

The project is nearing
completion; most of the planned
works have been carried out



TARGETS FROM THE 2023 IMPACT
REPORT

Replacement of cleaning products
with equivalents  with a better
environmental impact

RESULTS

A contract has been signed with
the company in charge
specifying the obligation to use
detergents and other products
with a lower environmental
impact.

Installation of new photovoltaic
panels with a consequent increase in the
power of the system

The photovoltaic system has
been expanded from 201 to 286
panels, an increase of 42.2%.

The possibility of joining a renewable
energy community will be evaluated

Checks have been carried out
which, based on current
regulations, make it unattractive
for the company to launch this
project at present.

The provision of electric bicycles and
the installation of charging stations
for workers who request them for their
commute will be evaluated.

The assessment was carried out
and it was found that workers
did not show particular interest
in this possibility; however, we
reserve the right to re-evaluate
this project

The following practices aimed at protecting the environment through

internal operations are continuing:

o Eco-friendly printers, both in terms of lower energy consumption due to
the absence of a fuser and the absence of fine dust emissions into the
atmosphere. They also reduce the amount of special waste to be

disposed of.

« Supply of printing paper certified according to Blue Angel and EU
Ecolabel environmental standards in A4 and A3 formats. This supply
includes the use of selected recycled paper from separate waste
collection and is obtained from 100% recycled paper without the use of
chlorine or chlorine bleaches. At the end of its life, the paper can be

recycled in its entirety.

05. RESULTS AND SPECIFIC OBJECTIVES



o Supply of Eco-Label certified paper towel rolls from the "EcoNatural”
line, which includes all products made from Fiberpack®, a raw material
obtained from recycled cellulose fibers found in beverage cartons. The
company also purchased hand towels from the same line, which are
also FSC certified.

« We heat/cool the production environment using only electricity (mostly
self-produced), limiting the use of the gas-fired heating system to the
office area.

We have adopted OSB-certified wood for the production of the crates used

to ship our products. OSB certification ensures that the panels are made
from 100% post-production recycled wood chips, with variable but
insignificant percentages of post-consumer recycled material.

We have adopted Hilti's rental model for tools and technical equipment.
This allows us to optimize our tool fleet, use recycled raw materials and, in some
cases, encourage reuse by the supplier when the company decides to return the
product.

=L

CIRCULARITY REPORT 2024

Reduce Reuse and recycle
FLEET OPTIMIZATION RECYCLED MATERIAL FROM YOUR CONTRIBUTION AT THE SECOND LIFE FOR YOUR TOOLS
TOOLS END OF THE CONTRACT

TOOLS
CONTRACT

Unit: number of tools and Unit: no. of tools and accessories
Unit: no. of tools accessories

Graphic represe

= Recycled material Virgin material = Withdra = Recycled
wn

Unused tools are a waste of resources

Each tool is already made with approximately Send us your tools that are no longer The tools collected are evaluated
Optimizing your tool fleet can

23% recycled material. We are working to performing well to individually for recycling or reuse of certain
help you do more with less increase this further. end of rental: Hilti has a professional recovery parts.

process.

Adopt consumables with a lower environmental impact, specifically
those made from raw materials with a higher recycled content.
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Goals for the next fiscal year

KPI DESCRIPTION RESULTS TARGET
2024 2025
% of energy from renewable/
01 sustainable sources (fuel - electricity 67.2% 68%
- gas)
02 Percentage of PEFC-certified wood out of 84 34% 85%
the total wood used
03 Per_ceptage of Scope 1 and 2 CO: 100% 100%
emissions offset
Number of kilometers traveled by
04 employees using electric vehicles 405,485 420,000
instead of internal combustion
engines for commuting
10 Percentage of OSB-certified
n/a 15%

wood out of total wood used

« Calculation of Scope 3 emissions;

« Production of the Sustainability Report based on VSME standards;

- Where possible, eliminate the use of paper towels and replace them with air
dryers.
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Support for the local economy and
community

Actions, methods, and results

KPI DESCRIPTION TARGET RESULTS

2024 2024

Supplier expenses within a
05 radius of 80 km 82% 65.16%
07 No. of events/meetings with schools 2 2

« The KPI 5 target was not achieved. An error was found in the formula
previously used, as it considered the cost of the purchase by Toppy from
HPE, whereas, correctly, the calculation should be based on the cost to
HPE, since HPE, as a subsidiary, is included in the scope of this Report.
The value above 60% is still high and confirms the company's commitment
to the economic development of the territory in which it is rooted.

TARGETS FROM THE 2023 IMPACT
REPORT RESULTS

The possibility of joining a renewable Checks have been carried out

energy community will be evaluated. which, based on current
regulations, make it unattractive
for the company to launch this
project at present.

« Donations were made to the following non-profit organizations:

« Succede solo a Bologna APS (It Only Happens in Bologna APS);
- National Cancer Association;
. CO2alizione.
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Objectives for the following financial year

KPI DESCRIPTION RESULTS  TARGET

2024 2025

Percentage of supplier expenses
05 within a radius of 80 km 65.16% 60%
2 2

07 No. of events/meetings with schools

« Financial contributions to non-profit associations will also be evaluated for
2025.

More value for workers

Actions, methods, and results

KPI  DESCRIPTION TARGET  RESULTS

2024 2024

08 No. of internship contracts activated 7 8

Average responses to the question

on overall satisfaction in the 7 7.8
09 employee satisfaction survey

(scale from 0 to 10)
TARGETS FROM THE 2023 IMPACT OUTCOMES
REPORT
Implement a worker induction procedure Done. The procedure has been

adopted and is regularly applied
when new employees join the
company.
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TARGETS FROM THE 2023 IMPACT RESULTS

REPORT
Administer the employee satisfaction Done. The questionnaire was
questionnaire administered anonymously and

electronically to all employees
with at least one year of
seniority. The number of
completed questionnaires
received corresponds to the
number of employees to whom
it was sent, so there was a
100% response rate.

« The results obtained through the questionnaire, which required answers
on a scale of 1 to 10, are reported below:

AVERAGE

To what extent do you approve of the company's conduct with
regard to sustainability? 9.0
To what extent do you consider the work tools and equipment

. 8.6
at your disposal to be adequate?
To what extent are you interested in the issue of sustainability? 8.5
To what extent would you like to actively contribute to 84
improving sustainability in the company? :
On a scale of 1 (none) to 10 (total), how would you rate your 8.4
motivation for working at your company? '
To what extent do you want to continue working here for at 8.3

least the next 5 years?
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How adequate do you consider the safety conditions at

AVERAGE

work to be? 8.2
How satisfied are you with the management of holidays and 8.1
leave? '
How would you rate your overall satisfaction with the 78
company you work for? '
To what extent do you feel that you receive fair financial 78
treatment? '
How satisfied are you with the management of your working 77
hours?

To what extent do your relationships with your colleagues 77
contribute positively to your well-being?

To what extent do you feel that the company promotes the 77
professional development of its employees? '
To what extent are you expressing your creativity, initiative, 76
and proactivity in your company? '
To what extent does working here fit in with your personal 76
values? '
How would you rate the clarity of the objectives set by the 76
company? '
How do your relationships with your colleagues affect your 76
productivity?

To what extent do you feel that the company tries to balance 75

the work and private life of its employees?
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How important is work in your life compared to other aspects

AVERAGE

(relationships, free time, etc.)? 7.4
To what extent do you feel that the company encourages
positivity among its employees? 7.4
To what extent do you feel informed about the company's
performance? 72
In your opinion, how effective are
7.4 6.9
On a scale of 1 (none) to 10 (total), how would you rate the
motivation of your colleagues for their work?
in their work? 6.8
To what extent do you feel that the company cares about the
opinions of its employees? 6.8
How would you rate your colleagues’ overall satisfaction with
the company you work for? 6.7
How comfortable would you feel reporting problems with

6.3

your superiors or colleagues?

« The results of the questionnaire are generally very positive in terms of the
average responses, which remain consistently above the pass mark. There
is a strong commitment to sustainability issues and an excellent level of
motivation. Everything related to day-to-day management, i.e., working
hours, vacation and leave, safety, tools, and equipment, is rated very
positively. At the bottom of the ranking, i.e., the questions that received the
lowest ratings, we find "To what extent would you feel comfortable reporting
problems with superiors or colleagues?" with 6.3. Although the rating is still
positive, in comparison with the other questions, it is clear that this aspect
deserves attention, together with the perception of the company's interest
in the opinions of its employees and a general issue of relations between
colleagues, which can be inferred from the comparison between the results
of the questions relating to motivation and satisfaction with oneself and with

colleagues.
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KPI DESCRIPTION

by comparing the results of questions relating to motivation and satisfaction
with oneself and colleagues.

An external catering service delivers lunch to the company every day,
based on individual weekly orders. Those who do not use this service are
provided with meal/shopping vouchers.

Employees who request it and whose work allows it can continue to work
remotely.

Some employees have taken advantage of technical and personal
development training;

Production bonuses have been awarded in the form of welfare vouchers.

The company has made 25 fully electric vehicles available to
employees for commuting, which are recharged at the company.

Replacing printers with more environmentally friendly models has
improved the air quality inside the company premises, making it cleaner, but
also brought about a beneficial change in terms of noise, as noise is
reduced to a minimum thanks to single-pass printing, which allows the print
bar to remain fixed in these devices.

Objectives for the following financial year

RESULTS TARGET

2024 2025

08 No. of internship contracts activated 8 8
Average response to the question

09 on overall satisfaction in the 7.8 7.8

employee satisfaction survey
(scale from 0 to 10)
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« Install water purifiers connected to the water supply for drinking water
available to all workers;

« Organize training sessions on social and environmental issues for all
workers;

« Improve the functionality and hygiene of toilets;

« Evaluate possible measures to improve human resource management;

« Evaluate possible training courses.
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Responsible, sustainable, and transparent
conduct

Actions, methods, and results

TARGET RESULTS
2024 2024

KPI DESCRIPTION

% of turnover spent by companies
that have signed the supplier code of 80%

conduct, compared to total costs n.a

06

- The target for KPIl 6 was not achieved because, due to other company
priorities, although the document containing the Supplier Code of Conduct
was adopted, this activity was not completed within the set timeframe this
year either.

TARGETS FROM THE 2023 IMPACT OUTCOMES

REPORT

Submit the Code of Conduct to Objective not achieved. See
suppliers, obtaining the signature of reason above

those representing at least 80% of

turnover

Objectives for the following financial year

KPI DESCRIPTION RESULTS  TARGET

2024 2025
% of companies’' expenditure
06 that have signed the supplier code of n/a 80%
conduct, compared to the total
such costs

« Apply for B Corp certification.
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06

Summary of objectives for

the next financial year

RESULTS TARGET
KPI DESCRIPTION
2024 2025
% energy from renewable/sustainable sources 0 0
01 (fuel-electricity-gas) 67.2% 68%
02 % PEFC-certified wood compared to total 84.34% 85%
wood used
03 % Scope 1 and 2 CO2 emissions offset 100% 100%
No. of km traveled by employees
04 with electric vehicles instead of combustion 405,485 420,000
engines on their commute to work
05 Percentage of supplier expenses within a radius 65.16% 60%
of 80 km
06 % of turnover spent by companies that have
o
the supplier code of conduct, as a percentage n.a. 80%
of total costs
No. of events/meetings with schools 2 2
07
08 No. of internship contracts activated 8 8
Average response to the question on overall
09 in the employee satisfaction questionnaire 78 78
(scale from 0 to 10)
% of wood with OSB certification compared to n.a. 15%

10

total used
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« Calculation of Scope 3 emissions;
« Production of the Sustainability Report according to VSME standards;

- Where possible, eliminate the use of paper towels and replace them with air
dryers;

« Economic contributions to non-profit associations will also be evaluated for
2025;

« Install water purifiers connected to the water supply for drinking water
available to all workers;

« Organize training sessions on social and environmental issues for all
employees;

« Improve the functionality and hygiene of toilets;
« Evaluate possible measures to improve human resource management;
« Evaluate possible training courses;

« Apply for B Corp certification.
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07.

Conclusions

Toppy S.r.l.'s 2024 Impact Report celebrates an extraordinary year of growth,

innovation, and commitment to the common good, clearly charting the path to an
even more ambitious and sustainable future.

In 2024, Toppy recorded record revenues, with significant growth driven by
demand for automation solutions in the pharmaceutical, food & beverage, and
logistics 4.0 sectors. This result testifies to the strength of the company's
business model and its ability to respond promptly to customer needs with
modular products and cutting-edge technologies.

On the environmental front, all natural resource KPIs were fully achieved and

in many cases significantly exceeded: energy from renewable sources reached
67.2%, the share of PEFC wood used stood at 84.34%, and Scope 1 and 2
emissions were 100% offset.

used stood at 84.34%, and Scope 1 and 2 emissions were 100% offset.

The expansion of the photovoltaic system from 201 to 286 kW (+42.2%) and

the adoption of food-grade hydraulic oil in select systems confirm the company's
commitment to the circular economy and reducing consumption.

In terms of mobility, the company fleet now has 27 fully electric vehicles
(an increase of 50% compared to the previous year), with 16 charging stations
— 12 of which are dual-station — and 405,485 km traveled by employees in
electric mode, demonstrating a sustainable mobility project that aims to travel
420,000 km in 2025.

The commitment to the common good has translated into concrete

actions for the local area: 65.16% of supplier spending was allocated to partners
within
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80 km, as well as two school events, eight internship contracts, and a series
of donations to non-profit organizations (Succede solo a Bologna APS,
Associazione Nazionale Tumori, COZ2alizione). Employees expressed a high
level of satisfaction (7.8/10) and appreciation for working conditions and the
focus on sustainability.

On the innovation front, R&D efforts led to the filing of key patents such as

Raptor, a fixed-position pallet changer without power supply, and Pantera Al, a
semi-automatic stack divider based on sensors and artificial intelligence
algorithms. These solutions not only improve customers' operational efficiency
but also increase their environmental sustainability by reducing consumption
and waste materials.

Social and environmental performance, measured by the B Impact

Assessment, achieved an overall score of 86.6, up 3.5% compared to 2023,
confirming the effectiveness of the strategies undertaken in terms of
governance, employee well-being, community impact, and environmental
protection.

2025 will see the strengthening of actions aimed at achieving carbon
neutrality by 2030: the Scope 3 emissions calculation is expected to be
extended, the share of renewable energy is expected to increase further to 68%,
and the use of PEFC- and OSB-certified wood in packaging is expected to be
consolidated. These objectives, already set out in the action plan, testify to the
company's long-term vision.

On a social level, Toppy will continue to value its employees with training
courses on sustainability, new welfare initiatives, and a growing focus on work-
life balance. The expansion of the electric mobility project — with the company
fleet now 50% fully electric — will be accompanied by the installation of new
water purifiers and improvements to the workspaces, for an increasingly
inclusive and responsible environment.

Toppy's commitment to the local community will take the form of new
partnership projects with schools and institutions, as well as support for
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continuous economic support to non-profit associations. Membership of
networks such as COZ2alizione and CNA Bologna will be enhanced by
concrete initiatives for sustainability education and economic development
in the local area. Finally, the pursuit of B Corp Certification will be guided by
the further expansion of the Supplier Code of Conduct, aiming for
involvement covering at least 80% of purchase volumes.

At the same time, the Sustainability Report will be drafted in accordance

with VSME standards, in order to provide an even more transparent and
structured account of Toppy's impact on the planet and on people.

Looking to the future, Toppy confirms its commitment to combining
economic performance and the creation of shared value, guided by its
vision of becoming a benchmark in pallet handling and its mission to
innovate responsibly. With determination, enthusiasm, and a clear action plan,
the company is ready to take on the new challenges of the global market,
consolidating its role as a sustainable leader in the intralogistics sector.

G.R.O.W. Manifesto

"G.R.O.W. - Green Responsibility for Our World" is our manifesto, which
summarizes why and how we intend to improve social and environmental
conditions.

This, our third impact report, has been a step forward toward more
sustainable practices and is therefore intended for all our stakeholders and
beyond. In particular, we hope that it will inspire other companies, not only in
the technology industry but in any economic sector, to follow the same path.

We invite anyone interested to contact us to contribute and explore
opportunities for collaboration.
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Via Moretto, 1 - 40056
Valsamoggia (BO) — Italy
Tel +39 051 833701

Fax +39 051 834097

info@toppy.it

01. OUR COMPANY AND THE COMMON GOOD
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REPORT
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Governance

OPERATIONS

Mission and 1.6
commitment

Level of commitment to creating positive impact
Describe the company's approach to creating a positive impact.

This is an unweighted question that will not impact the final score and is only required for research/benchmarking purposes.
Creating a positive social and environmental impact is not a priority for the company

The company's social and environmental impact is considered frequently, but is not a priority in the company's decision-making process.
The company consistently considers social and environmental impact in its decision-making because it believes it is important to the success
and profitability of its business.

Social and environmental impact aspects are considered fundamental to the company's success and are a priority, even if they do not directly

contribute to increasing profits.

Points available: 0.00

Characteristics of the company's mission

Does the company have a written mission statement that includes one or more of the following aspects?

A formal written mission statement must be publicly discussed or formally shared with the company's employees. Please select all applicable
options.

The company does not have a commitment to a specific environmental impact

General commitment to social or environmental responsibility (e.g., in favor of environmental protection)
Commitment to a specific positive social impact (e.g., poverty reduction, sustainable economic development)
Commitment to a specific environmental impact (e.g., reducing waste sent to landfills through recycling)
Commitment to serving a disadvantaged beneficiary group (e.g., low-income customers, small agricultural producers)

The company does not have a written mission statement

Points earned: 0.17 out of 0.33

Company mission
Please share your company mission statement here.

Our mission is to provide innovative, high-quality machinery to improve the efficiency and safety of business production flows, saving on labor
costs. We customize our pallet handling devices to suit the specific needs of our customers. We also contribute to the sustainable development

of society.

Points available: 0.00



Integration of social and environmental performance into decision-making
How does the company integrate social and environmental performance into its decision-making?
These answers determine which future assessment questions are relevant for the company.

Do you provide training to workers on social and environmental issues relevant to the company or its mission?

Does the role of managers explicitly include social and environmental performance?

The company conducts internal audits that formally include social and environmental aspects

The compensation and duties of the members of the management team include social and environmental performance
The Board of Directors reviews social and environmental performance

The company measures externalities in monetary terms and incorporates them into its financial statements.

Other (please describe)

None of the above

Points earned: 0.27 out of 0.67

Performance evaluations of managers with social/environmental objectives

During the last year, what percentage of full-time managers underwent a written performance review with social or
environmental objectives?

0%
1-49%
50-99%
100%

Points available: 0.67

Review of social or environmental performance by the Board of Directors

Does the Board of Directors or equivalent governing body assess the company's social or environmental
performance at least once a year?

No, the company's Board of Directors does not assess these aspects
Yes, the Board of Directors receives general information on the company's social or environmental performance
Yes, the Board of Directors evaluates key performance indicators (KPIs) relating to the company's social or environmental development

N/A - The company does not have a Board of Directors or equivalent governing body

Points earned: 0.67 out of 0.67



Stakeholder engagement

Has the company taken any of the following actions to engage stakeholders on social and environmental
performance?

The company has an advisory committee with stakeholder representation

The company has a formal stakeholder engagement plan or policy that includes the identification of relevant stakeholder groups
The company has established mechanisms to identify and engage different stakeholder groups or traditionally underrepresented
demographic groups

The company has formal and ongoing processes for gathering information from stakeholders (focus groups, surveys,
community meetings, etc.)

The company has formal procedures for addressing the results of stakeholder engagement, with an individual or team
designated to be responsible for appropriate follow-up.

The company communicates the results of stakeholder engagement in social and environmental performance to the highest
level of the company's oversight, such as the Board of Directors.

The company publicly discloses the mechanisms and results of stakeholder engagement.

Other (please describe)

There is no formal stakeholder engagement

Points earned: 0.08 out of 0.33

Management of significant social and environmental issues

How does the company identify, measure, and manage the most significant social and environmental issues
related to its operations and business model?

You can select answers 3-5 only if a materiality assessment has been carried out and answer 2 is applicable.

The company monitors the impact metrics it has chosen based on its mission or management decision

The company has conducted a materiality assessment through the use of research or stakeholder engagement mechanisms
The company has identified and measured metrics based on the results of the materiality assessment conducted

The company has established performance targets for all topics and measurements identified as significant

The company measures the significant social and environmental outcomes produced by its performance against key performance
indicators (KPls) over time

None of the above

Points earned: 0.47 out of 0.67

Identification of significant issues
According to the selected processes, what are the significant issues that have been identified?
Energy consumption, CO2 emissions, use of wood (certified), impact of commuting, employee satisfaction

Points available: 0.00

OPERATIONS

Ethics & Transparency 2.5




Governance structures
What is the highest level of oversight in the company?

The highest level of supervision is the responsibility of the managing partners (including a management committee composed of partners and
managers)

The highest level of supervision is the responsibility of the directors or an Executive Committee, or the company has a democratic
governance system

Non-fiduciary advisory board

Board of Directors (with at least one member who is not an executive or owner of the company)

Points available: 0.57

Good internal governance
How does the company facilitate internal management and good governance?

Does the company have a formal organizational chart that determines the hierarchical structure of the organization?

The company has written job descriptions for all employees that define responsibilities and authority in the decision-making process
The company holds management team meetings to plan strategy and make decisions.

Other (please describe)

None of the above

Points earned: 0.38 out of 0.57

Ethical policies and practices

Which of the following practices does the company implement to promote ethical decision-making and thus
prevent corruption?

The company has a written code of ethics

The company has a written policy for the protection of whistleblowers
The company implements internal financial controls

The company has conducted an ethical risk analysis in the last two years
Other (please describe)

None of the above

Points earned: 0.29 out of 0.57



Training on the Code of Ethics

How does the company educate employees about the Code of Ethics with regard to conduct, bribery, and
corruption?

Please select all applicable options.

The company provides training on the Code of Ethics to the Board of Directors at least once a year
The company provides training on the Code of Ethics to all new hires

The company provides ongoing training on the Code of Ethics to all managers

The company provides ongoing training on the Code of Ethics to all non-managerial employees.

The company communicates changes made to the Code each time it is updated.

Other (please describe)

The company does not have a Code of Ethics or equivalent code, and therefore does not offer any training on this subject.

Points earned: 0.14 out of 0.57

Review/audit of financial data

Does the company prepare financial reports that are verified annually by an independent body through an audit
or review?

No
Yes, an audit is carried out.

Yes, an audit is carried out.

Points earned: 0.29 out of 0.57

Financial controls
Does the company apply any of the following financial controls?

Please select all applicable options.

Segregation of collectible receivables and payables

Segregation of authorization, execution, and/or retention of accounting documents

Access to accounting software systems is restricted to appropriate personnel

Access to credit or debit cards is restricted to appropriate personnel

Routine management or third-party reviews of the inventory management system

IT systems have various password protection measures requiring periodic password changes and
different access levels depending on the employee’s role

None of the above

Points earned: 0.46 out of 0.57



Corporate transparency
What kind of information does the company communicate publicly in a transparent manner?

These answers determine which future assessment questions are relevant to your company.

Effective ownership of the company

Financial performance (must be disclosed to employees as a minimum)
Social and environmental performance (impact reports)

Members of the Board of Directors

None of the above

Points earned: 0.43 out of 0.57

Disclosure of the company's impact

How does the company publicly disclose information about its social or environmental performance on an
annual basis?

Does the company provide descriptions of its current programs and social and environmental performance?

Does the company voluntarily disclose indicators of its social or environmental performance?

The company publicly discloses specific and quantifiable results and indicators of its social or environmental performance
The company sets targets and publicly discloses progress achieved

The company presents the information in a formal report that allows comparison with previous periods

The information published complies with a third-party standard (e.g., GRI or B Impact Assessment)

A third party has validated/assured the accuracy of the information reported

Information on the company's impact is integrated into its financial reporting

The company does not publicly disclose information on its social or environmental performance

Points earned: 0.57 out of 0.57
OPERATIONS

Governance metrics 0.0

This section requires the company to provide important financial information that will be referenced later in the assessment.

Last fiscal year
When did the last fiscal year end?

If the company has not yet completed its first fiscal year, please enter the expected end date of the fiscal year.

When did the last fiscal year end? \ December 31, 2024 \

Points available: 0.00

Currency used in reporting
Please select the currency used in reporting

Euro (EUR)

Points available: 0.00



Turnover for the penultimate financial year
Total turnover
Relative to the penultimate financial year

If the company has not yet completed its first fiscal year, please select $0 Relating to the penultimate

financial year \ 14172000 \
Not tracked

Points available: 0.00

Last year's revenue
Total revenue
Since last fiscal year

This question will be used later to calculate the score for other questions in the assessment. Please answer so that we can calculate the

company's assessment score more accurately. If the company has not yet completed its first fiscal year, select $0.

Since the last fiscal year - 17117000 |
Not tracked

Points available: 0.00

Net income for the last year
Net income
Since last fiscal year

If the company has not yet completed its first fiscal year, please select $0 Since last fiscal year

Not tracked }

Points available: 0.00

Net income from the penultimate fiscal year
Net income

Relating to the penultimate financial year

Relative to the penultimate financial year \ 2200000
Not tracked

Available points: 0.00

Mission protection
) IMPACT BUSINESS MODEL
- Impact Business Model 10.0




Recognizes corporate forms and amendments that preserve the mission and/or consider stakeholders regardless of company
ownership

Mission protection

In addition to the mission, what has the company done to legally ensure that its social or environmental
performance is part of the decision-making process over time, regardless of company ownership?

This question refers to the legal requirements of certified B Corps. Click on "Learn" to receive more information and resources about this

requirement.

A resolution has been signed by the board of directors to modify or adopt a legal form that requires consideration of all stakeholders (e.g., the
B Corp Agreement has been signed).

The company has a specific legal status or governance structure that preserves its mission over time, but does not require that all
stakeholders be taken into account in decision-making (e.g., a cooperative).

As a company wholly owned by another company that has not done so, it has amended its founding documents or adopted a legal entity or
governance structure that requires all stakeholders to be taken into account in decision-making (e.g., benefit corporation, or full B Corp legal
amendment).

As an independent or public organization, the company has amended its governing documents or adopted a legal entity that requires all
stakeholders to be taken into account in decision-making (e.g., a benefit corporation or complete B Corp legal amendment)

None of the above

Points earned: 10.00 out of 10.00

Workers

OPERATIONS

Introduction to the "Workers" impact area 0.0

This section identifies who should be considered a "worker" in the B Impact Assessment and indicates the metrics related to
the company's workers. It also identifies whether the company is organized to provide a specific and significant positive
impact for its workers and, if applicable, allows you to open the Impact Business Model section that best applies to the
company.

Majority of workers are hourly paid rather than salaried

Is the work of most of the company's workers (more than 50%) paid at a fixed monthly salary or at a daily or
hourly rate?

This is a MANDATORY question that determines the series of additional questions the company will answer about the impact on workers.

Salaried

Daily or hourly rates

Points available: 0.00



Use of external services

Does the company outsource some of its functions to third-party organizations or individuals, such as external
personnel services or independent freelancers?

These answers determine which future assessment questions are relevant to your company.

Yes, the company outsources part of its workforce to third parties

Yes, we hire independent contractors who work for the company more than 20 hours per week on a permanent basis or for periods
longer than 6 months

We use independent contractors who do not work for the company more than 20 hours per week on a permanent basis or for periods longer
than 6 months

None of the above

Points available: 0.00

Instructions for employees or freelancers

For the rest of the Workers section, independent contractors who work more than 20 hours per week for the
company on a permanent basis or for periods longer than 6 months should be considered as "employees" or
"workers."

Okay, the company will consider as "Employees” in the remainder of this section all freelancers who work for the company for more than 20

hours per week and for periods longer than six months.

Points available: 0.00

Introduction to the impact business model for workers
Is the company structured in such a way as to generate benefits for its workers in any of the following ways?

These answers determine which future assessment questions apply to the company's characteristics.

Corporate participation structures that recognize significant ownership percentages (more than 40%) and professional growth for all workers
(e.g., worker cooperatives or worker-owned companies)

Providing high-quality work or professional development for people with chronic barriers to employment (workforce development
programs)

None of the above

Points available: 0.00

Number of full-time employees Total number
of full-time employees Number of full-time employees

Click on "Learn more" to understand how to answer this question.

Number of full-time employees 53

Not tracked

Points available: 0.00



Number of full-time employees last year
Total number of full-time employees
Number of full-time employees last year

Click on "Learn more" to understand how to answer this question.

Number of full-time employees last year \ 45

Not tracked

Points available: 0.00

Number of part-time workers

Total number of part-time workers Total number
of part-time workers

Click on "Learn more" to find out how to answer this question.

Total number of part-time workers \ 0

Not tracked

Points available: 0.00

Number of part-time workers last year
Total number of part-time workers
Total number of part-time workers last year

Click on "Learn more" to understand how to answer this question.

Total number of part-time workers last year \ 0

Not tracked

Points available: 0.00

Number of temporary workers

Total number of temporary workers Total
number of temporary workers

Click on "Learn more" to find out how to answer this question.

Total number of temporary workers \ 0

Not tracked

Points available: 0.00



Number of temporary workers last year
Total number of temporary workers
Total number of temporary workers last year

Click on "Learn more" to understand how to answer this question.

Total number of temporary workers last year \ 0

Not tracked

Points available: 0.00

Financial security

OPERATIONS

7.5

Lower remuneration
What is the lowest hourly wage paid by the company?

Exclude students and interns from this calculation.

What is the lowest hourly wage paid by the company? ‘ 10.42

Not tracked
Points available: 0.00

Percentage of workers above the living wage

What percentage of workers on an FTE (Full Time Equivalent) basis receive at least the equivalent of the living

wage calculated on an individual basis?

<75%
75-89%
90-99%
100%
N/A

Points earned: 2.52 out of 2.52



% of workers receiving a living wage for their household

What percentage of workers on an FTE (Full Time Equivalent) basis receive at least the equivalent of the living
wage calculated for their household?

<75%

75-89%

90-99%

100%

N/A

Points earned: 2.52 out of 2.52

Percentage above minimum wage
What percentage above the legal minimum wage is paid to the lowest-paid hourly worker?

Please answer this question considering ONLY hourly workers. If the company does not have hourly workers, select N/A.
0% - The lowest wage is equivalent to the minimum wage
1-9%
10-29%
30-49%
50-75%
More than 75%

N/A - The company does not hire hourly workers

Available points: 1.26

Initiatives to increase wages and benefits

If it is not possible to calculate a living wage in the country where the company operates, has the company
participated in any leadership initiatives to increase wages or benefits for workers in the country or sector?

An example could be assigning the task of calculating the living wage. Select N/A if a living wage already exists.

Yes
No

N/A - A living wage already exists

Points available: 1.26



Remuneration practices and policies
Does the company offer any of the following additional financial benefits to non-executive employees?

These answers determine which future assessment questions are valid for the company.

Salary adjustments based on local cost of living and in line with national inflation rates
The company offers bonuses and profit-sharing
The company offers employees the opportunity to participate in company ownership

None of the above

Points earned: 0.42 out of 1.26

Employees who received a bonus

What percentage of full-time and part-time workers, excluding founders and executives, received a bonus during
the last fiscal year?

0%

1-24%

25-49%

50-74%

75-99%

100%

N/A

Points earned: 0.63 out of 1.26

Percentage of profits distributed as bonuses to employees

What was the equivalent percentage of profits distributed as bonuses to non-executive employees in the last
fiscal year?

The company does not offer any incentive payments or does not have an incentive plan.

5% or less

5-10%

10-15%

15-20%

Over 20%

Bonuses were paid to non-executive employees despite the company not generating any profits.

Points earned: 0.16 out of 1.26



Percentage of workers with company shares

What percentage of full-time workers received shares, stock options, or stock equivalents (such as
participation in an ESOP—employee stock ownership plan—or other company participation plans)?

Please select N/A if the company is a consumer cooperative, shared services cooperative, producer cooperative, or a non-profit organization.
0%
1-24%
25-49%
50-74%
75-99%
100%
N/A

Available points: 1.26

Pension plans

Do workers have access to any of the following retirement savings plans?

Government-sponsored pension plans

Private pension plans

A specific plan that includes socially responsible investing (SRI) options
None of the above options

Points earned: 1.26 out of 1.26

Financial services for workers

What financial products, programs, or services does the company offer to help hourly workers manage
their finances?

Please answer this question considering ONLY hourly workers. If the company does not have hourly workers, select N/A.

Direct deposit

Access to free or discounted banking services, or payroll deposit cards (e.g., free debit card)
Financial management tools or coaching

Emergency or short-term savings programs

Low- or no-interest loans

Debt management, refinancing, or loan payment support

Employer contributions to employees' retirement or health savings plans
Off-cycle paychecks issued based on individual needs

Tax assistance services

Other (please specify)

None of the above

N/A — The company does not employ hourly workers

Points available: 0.63



OPERATIONS

Health, wellness &safety 8.0

Government healthcare
How is healthcare provided in the country where most workers reside?

Universal basic health coverage (such as in the United Kingdom)
Mandatory or publicly funded health insurance plans (such as in Switzerland)

None of the above

Points available: 0.00

Healthcare coverage
What percentage of workers receive health coverage through a government or company plan?

If healthcare is covered by the company, only consider workers for whom the company covers the majority (more than 50%) of healthcare
expenses.

< 75%

75-84%

85-94%

More than 95%

Points earned: 2.00 out of 2.00

Additional health benefits
What benefits does the company offer to all full-time employees in addition to government programs?

Select only benefits for which the company covers the majority of the costs for employees with more than one year of full-time service. Select

Other if the company covers less than 50% of the costs of the listed benefits or other benefits offered.

Disability coverage or accident insurance
Life insurance

Private dental insurance

Supplemental private health insurance
Other (please specify)

None of the above

Points earned: 2.00 out of 2.00



Access to additional health benefits for part-time workers
When can part-time workers access the benefits offered by the company?

If applicable, select one answer indicating the required length of service with the company (answers 1-2) and one answer indicating the weekly

working hours requirements (answers 3-4).

Part-time workers do not have access to these benefits upon hiring, but within the first six months of employment.
Part-time workers have access to these benefits from the moment they are hired.

Part-time workers are only eligible for these benefits if they work more than 20 hours per week

Part-time workers are eligible for these benefits even if they work less than 20 hours per week.

The company does not offer additional health benefits to part-time workers.

N/A - The company does not have part-time workers

Points available: 2.00

Health and wellness initiatives

What health and wellness initiatives or policies does the company offer in addition to the programs provided by
insurance?

Select all applicable answers.

The company sponsors and encourages participation in health and wellness activities during the workweek (e.g., walking programs).
The company offers incentives for employees who complete health risk assessments or participate in wellness activities (e.g., funding for
sports equipment, payment of gym membership fees).

Employees have access to behavioral health counseling services, web resources, or Employee Assistance Programs (EAPs).

Spouses, partners, or children of employees have access to counseling, web resources, and employee assistance programs.

The company has policies and programs in place to prevent workplace injuries related to ergonomics.

More than 25% of employees have completed health risk assessments in the past twelve months.

Management receives reports on overall employee participation in wellness programs.

Other (please specify).

The company does not offer any health and wellness initiatives to employees.

Points earned: 2.00 out of 2.00

Worker safety practices
Which of the following practices are included in the company's occupational health and safety policies?

The company has written procedures and policies to minimize workplace accidents and injuries.
A record of injuries, accidents, lost days, or absences is available to all workers.
A worker health and safety committee provides advice and helps monitor workplace health and safety programs

None of the above

Points earned: 2.00 out of 2.00

OPERATIONS



Professional development 2.1

Policies and practices related to professional development
Does the company offer any of the following training opportunities to employees for professional development?

These answers determine which future assessment questions will be valid for the company.

Does the company have a formal process for initial training of new workers?
In the last year, has the company offered ongoing training on workers' basic job responsibilities?

The company has a policy that encourages promotions and internal selection for senior positions (e.g., by first advertising open

positions internally).
The company offers training in transferable skills to promote professional development

The company offers training on personal development skills that are not directly related to the career (e.g., financial courses,

English courses)
The company facilitates or allocates resources for external professional development opportunities (e.g., attending

conferences, online courses)

The company offers reimbursement or programs to obtain continuing education and intensive training certificates (e.g.,

degrees, professional licenses)

None of the above

Points earned: 0.47 out of 0.58

Training days for new employees

How many days of training did each employee hired in the last 12 months receive on average?

Calculate the average for both full-time and part-time workers.

No training is offered

On-the-job training (one day to one week)

On-the-job training (one week to one month)

Professional or technical apprenticeship (more than one month)

N/A - No new hires during the last 12 months

Points earned: 0.19 out of 0.58



Employee evaluation process
Which of the following are included in the formal feedback process for employees?

Please select all applicable answers.

The process follows a regular schedule and takes place at least once a year
Includes feedback from peers and subordinates

Includes written guidance on career development

Includes social and environmental objectives

Includes clearly identified and achievable objectives

It is a 360-degree feedback process

All permanent employees receive feedback

None of the above

Points earned: 0.47 out of 1.17

Internal promotions
What percentage of employees have been promoted internally in the last 12 months?

Exclude holders of significant shares from the calculation.
0%
1-5%
6-15%
More than 15%

Points earned: 0.39 out of 0.58

Intern hiring practices
How does the company manage the hiring and treatment of interns?

Select all applicable options. If there is no minimum wage calculated by a third party for the country where the company operates, please do not

select "payment of a minimum wage."

The company has a formal policy or program that defines the objectives of internships or internship programs for participants.
The company collaborates with educational institutions to offer internship and training opportunities.

The company pays interns a living wage.

Interns receive formal performance reviews.

Interns have a formal opportunity to provide feedback on their experience.

The company has hired interns on a permanent full-time basis in the past two years.

Internship durations are limited to no more than one year if the intern is not enrolled in any educational institution.

None of the above.

N/A — The company does not hire interns.

Points earned: 0.58 out of 0.58
OPERATIONS

Professional development (employees) 0.2




Participation in skills-focused training courses

Excluding newly hired employees, what percentage of full-time and part-time employees received one of the
following types of formal training during the last 12 months?

Vocational training in skills useful for expanding staff capabilities in their job duties and responsibilities

0%

1-24%

25-49%
50-75%

More than 75%
| don't know

Points earned: 0.05 out of 0.19

Training provision for transferable skills

Excluding newly hired workers, what percentage of full-time and part-time workers received one of the
following types of formal training during the last 12 months?

Training on skills for all functions beyond normal responsibilities (e.g., public speaking, management training for non-managers)

0%

1-24%
25-49%
50-75%

More than 75%
| don't know

Points earned: 0.05 out of 0.19

Participation in personal development training courses

Excluding newly hired workers, what percentage of full-time and part-time workers received one of the
following types of formal training during the last 12 months?

Training in personal development skills (e.g., literacy, personal financial planning)
0%
1-24%
25-49%
50-75%

More than 75%
| don't know

Points earned: 0.05 out of 0.19



Participation in external professional development programs

What percentage of the company's full-time employees participated in external professional development
opportunities or continuing education opportunities during the last fiscal year?
Professional development opportunities should be paid for in advance, reimbursed, or subsidized by the company.

0

1-24%

25-49%

50-75%

More than 75%

Points earned: 0.09 out of 0.38

Professional growth policies
What are the company's policies and practices regarding professional growth and promotions?

Employees who wish to take short-term leave or a sabbatical will have their job guaranteed upon their return
The company will make an effort to find a job for employees who wish to take long-term leave ora sabbatical upon their return
Where possible, employees have the opportunity to move to new roles, change their pace, or pursue new career prospects

None of the above

Points earned: 0.06 out of 0.19
OPERATIONS

Level of engagement and satisfaction 3.9

Information manual for workers
Which of the following policies are written in the employee handbook and are easily accessible?

Anti-discrimination statement

An anti-abuse policy with reporting mechanisms, procedures, and disciplinary actions
A statement on working hours

Policies on compensation and performance

Policies on benefits, training, leave, and time off

Grievance resolution process

Disciplinary procedures and possible sanctions

A neutrality statement regarding workers’ rights to collective bargaining and freedom
of association

Prohibition of child labor and forced/compulsory labor

The company does not have an employee handbook

Points earned: 0.27 out of 0.33



Paid parental leave for the secondary caregiver

What parental leave policies for secondary caregivers are available to the company's workers, either through the
company itself or through a state program?

Select all applicable options, but select only one answer to indicate the total amount equivalent to paid time (answers 2-4). See the "Learn more"

section for further instructions.

Workers are entitled to unpaid parental leave for the secondary caregiver.
Workers receive up to 2 weeks of paid leave (or the equivalent in terms of salary)
Workers are entitled to 2 to 5 weeks of paid leave (or the equivalent in terms of salary)
Workers are entitled to more than 5 weeks of paid leave (or the equivalent in terms of salary)
The leave policy does not distinguish between primary and secondary caregivers, or establishes the same
period of leave and pay for both
The company does not offer parental leave for secondary caregivers
Points earned: 0.67 out of 0.67

Additional benefits
What additional benefits are offered to the majority of workers in non-managerial positions?

Please consider both full-time and part-time workers. Select all applicable options.

Childcare services at company premises
Subsidized childcare outside company premises
Free meals or meal vouchers

Support policy for breastfeeding mothers
Other (please describe)

None of the above

Points earned: 1.33 out of 1.33

Employee empowerment

How does the company incentivize and empower workers?

The company has formalized feedback and complaint mechanisms beyond direct reporting lines to address worker concerns and
improve business practices

The company has internal processes to gather input from workers before implementing significant changes in operational and/or
strategic policies or practices

Worker reporting/input mechanisms are reviewed at least once a year, with worker participation in the review process

The company monitors the use of worker feedback and input mechanisms, as well as the speed of resolution and
implementation

The company has adopted an Open Book Management or self-management system

Workers have the opportunity to elect one or more members of the Board of Directors

Other (please specify)

None of the above

Points earned: 0.33 out of 0.67



Monitoring and evaluating employee satisfaction and engagement

Does the company monitor and evaluate the satisfaction and engagement of its workers in any of the following
ways?

These answers determine which future assessment questions are valid for the company.

The company tracks employee turnover rates

The company benchmarks its turnover rates against relevant standards

The company regularly (at least once a year) conducts employee satisfaction and performance surveys
The company compares employee satisfaction levels to relevant industry benchmarks

The company disaggregates data by demographic groups to identify trends

The company’s turnover rates are lower than the industry average

The company’s employee satisfaction rates are higher than market averages

None of the above

Points earned: 0.33 out of 0.67

Employees who have left the company
Number of full-time and part-time employees who have left the company in the last 12 months

Select 0 if none.

Number of full-time and part-time employees who have stopped working for the company in the last 12 months
6 |
Not tracked

Points available: 0.00

Employee satisfaction
What percentage of the company's employees describe themselves as "Satisfied" or "Highly engaged"?

Select N/A if you do not conduct employee satisfaction and engagement surveys.
Less than65%
65-80%
81-90%
90% ormore
N/A

Points earned: 1.00 out of 1.33
OPERATIONS

Level of engagement and satisfaction (employees) 2.2




Number of paid vacation days
What is the minimum number of paid vacation days (including public holidays) per year for full-time employees?

0-15 working days (0%)

16-22 working days (50%)
23-29 working days (75%)
30-35 working days (90%)
36+ working days (100%)

Points earned: 0.60 out of 0.60

Paid parental leave (primary caregiver) for employees

Which of the following options describes the parental leave policies for primary caregivers offered to
employees, either by the company or through a government program?

If applicable, please select one answer to indicate the total leave time (answers 1-3), and one answer to indicate the total paid leave time

(answers 4-7).
Between 4 and 12 weeks of parental leave are granted to the primary caregiver (including paid and unpaid leave)

Between 13 weeks and 6 months of parental leave are granted to the primary caregiver (including paid and unpaid leave)
More than 6 months of parental leave are granted to the primary caregiver (including paid and unpaid leave)

Between 4 and 12 weeks (or equivalent) of fully paid parental leave

Between 13 and 18 weeks (or equivalent) of fully paid parental leave

Between 19 and 24 weeks (or equivalent) of fully paid parental leave

More than 24 weeks (or equivalent) of fully paid parental leave

Less than 4 weeks of leave or no leave is granted to the primary caregiver for parental leave
Points earned: 0.48 out of 0.60

Work flexibility options for workers

What flexible working options does the company offer, where possible, both in theory and in practice, for most
workers?

Please select all applicable options.

Part-time work shifts at the request of employees

Flexible working hours allowing for a greater degree of freedom by varying the start and end of work activities
Teleworking (e.g., working from home one or more days per week)

Shared employment contract

None of the above

Points earned: 0.30 out of 0.60



Flexibility practices in the workplace
Which of the following flexible working practices have been used in the last 12 months?
Please select all applicable options.

Managers or executives have worked part-time orin job-sharing arrangements

Managers or executives perform their duties through teleworking

The company has hired new permanent workers who telework

The company has hired new workers in permanent positions with part-time or job-sharing contracts

The company has moved some of its staff to part-time, job-sharing, or teleworking positions

Other (please describe)

None of the above

Points earned: 0.60 out of 0.60

Employee turnover rate
What percentage of full-time and part-time workers left the company in the last twelve months?

The calculation must include voluntary and involuntary termination, but not workers dismissed for cause.

20% or more
11-20%
0-10%

Points earned: 0.30 out of 0.60

Community

ACTIONS

Introduction to the "Community" impact area 0.0

This section identifies whether the company is organized to deliver a specific and significant positive impact on the community
and, if so, allows you to open the Community Impact Business Model section that best applies to the company.

Community impact-oriented business model

Does the company's business model create a specific benefit for stakeholders such as charities,
disadvantaged sellers or suppliers, or the local community?

These answers determine which future assessment questions are relevant to your company.

Yes
No

Points available: 0.00



Community-oriented business models

Is the company structured in such a way as to generate benefits for stakeholders in the community in which it
operates in any of the following ways?

These answers determine which future assessment questions are relevant to the company.

A cooperative structure owned by its producers who share control and the benefits of commercial activities (e.g., a farmers’ or
artisans’ cooperative)

Purchases made through fair trade/direct trade to improve the living conditions of disadvantaged groups in the supply chain

A micro-distribution or micro-franchising model that provides economic opportunities to vulnerable populations

A formal, ongoing commitment to donate a significant percentage of revenue/profits/ownership shares to charitable causes
(>2% of revenue, >20% of profits/ownership shares)

A community-centered business model that supports and strengthens the local economy

None of the above

Points available: 0.00

Community-oriented company
Is your company community-oriented, with the goal of contributing to the local economy?

These answers determine which future questions in the assessment are relevant to your company.

Yes

No

Points available: 0.00

Local and independent companies
Is the company a local and independent company?

These answers determine which future assessment questions will be valid for the company.

Yes
No

Points available: 0.00



Formal business model focused on the local community

Will locally focused practices be preserved, regardless of company growth, through a formal commitment or
through the design of the business model?

By answering yes, you will have access to additional sections of the B Impact Assessment that include specific questions about this Impact Business
Model.

Yes
No

Points available: 0.00
OPERATIONS

Diversity, equity & inclusion 2.6

Diversity in corporate ownership and leadership

Do any of the majority owners or senior officers of the company belong to any of these underrepresented
groups?

Please select all that apply.

The company is managed by a woman

The company is managed by an individual from an underrepresented racial or ethnic minority

The company is managed by an individual from another underrepresented group (veterans, LGBT, efc.)

The majority of the company's shares are held by women

The majority of the company's shares are held by individuals from underrepresented ethnic and racial minorities

The majority of the company's shares are held by individuals from other underrepresented groups (veterans, members of the
LGBT community, etc.)

None of the above

Points available: 0.69



Creating and managing inclusive workplaces

Which of the following practices for issues such as diversity, equity, and inclusion are implemented by the
company?

The company includes a message stating its commitment to diversity, equity, and inclusion in all job postings

The company evaluates resumes and job applications without access to names or other identifying characteristics of applicants
The company reviews the requirements and language used in job descriptions to ensure they are fair and inclusive

The company provides training to all employees on topics related to diversity, equity, and inclusion.

The company has set specific and measurable diversity improvement goals.

The company has conducted a pay equity analysis by gender, race/ethnicity, or other demographic factors and has
implemented policies or plans to improve this metric (as needed)

None of the above

Points earned: 0.21 out of 0.69

Diversity measurement

Which of the following attributes of a diverse workforce are monitored by the company, either through anonymous
surveys or other legal methods applicable in its jurisdiction?

If collecting this type of demographic data is not legal in your jurisdiction, select None of the Above.

Socioeconomic status (determined by indicators such as living in a low-income area, education level, etc.)
Race or ethnicity

Gender

Age

Other (please specify)

None of the above

Points earned: 0.34 out of 0.69

Female workers
How many non-managerial employees in the company identify as women?
0%
1-9%
10-24%
25-39%
40-49%
50% or more

| don't know

Points earned: 0.46 out of 0.69



Age diversity in the workforce
What percentage of the company's workforce is under twenty-four or over fifty?
0%
1-9%
10-19%
20-29%

30% or more

| don't know

Points earned: 0.69 out of 0.69

Ratio between highest and lowest remuneration

What is the ratio between the highest remuneration, including bonuses, and the lowest remuneration paid by the
company?

More than 20x higher
16-20x higher
11-15x higher

6-10x higher

1-5x higher

Points earned: 0.52 out of 0.69

Female managers
How many of the company's managers identify as women?
0%
1-9%
10-24%
25-39%
40-49%
50% or more

| don't know

N/A

Points earned: 0.46 out of 0.69



Managers from underrepresented groups
What proportion of managers in the company identify as belonging to an underrepresented social group?

If collecting this type of demographic data is not legal in your jurisdiction, select Don't Know.
0%
1-9%
10-19%
20-29%
More than 30%

Don't know

Points available: 0.69

Supplier diversity policies and programs

Does the company implement any of the following policies or programs to promote diversity within its supply
chain?

The company tracks diversity among the owners of its supplier businesses

The company has a policy that gives preference to suppliers owned by individuals from underrepresented
groups

The company has formal goals regarding the percentage of procurement from suppliers with diverse
ownership

The company has a formal program to purchase from and support suppliers with diverse ownership

None of the above

N/A - Collecting supplier data or implementing preferential treatment policies is illegal in the company’s
country

Points available: 0.34

Diversity in supplier ownership

What percentage of the company's purchases come from companies whose majority shareholders are women
or individuals from underrepresented populations?

0%

1-9%

10-24%

25-39%

40-49%

50% +

| don't know

Points available: 0.69

TRANSACTIONS

Economic impact 0




Scope and geographical structure

We are aware that for companies with more than one office, defining local involvement may be difficult to
answer. For this reason, please describe the geographical structure of the company.

The company has two offices in Valsamoggia (BO), but only one of them has employees.

Available points: 0.00

New jobs added last year

Number of full-time and part-time jobs that have been added to the company's payroll. Enter 0 if the answer is
none, or if your company has no employees.

In the last 12 months:

In the last 12 months: \ 8 \
Not tracked

Points available: 0.00

Job growth rate

What has been the net job growth rate for full-time and part-time positions at the company over the last 12
months? Please consider ONLY newly created jobs paid at minimum wage.

If no living wage data is available for your country of operation, consider new jobs paying at least 10% more than the minimum wage.
0% (no net growth)
1-14%
15-24%
over 25%

Points earned: 1.57 out of 2.35

Share ownership by non-accredited investors

What percentage of the company's ownership is held by individuals who would qualify as non-accredited
investors?

0%

1-9%

1-9%

25-49%

50% or more
| don't know

Points available: 1.18



Local ownership

Is the majority (more than 50%) of the company's ownership located locally, i.e., where at least two-thirds of the
workforce resides?

"Local" is defined as being part of the same community. While the size and distance of a community from the company may vary depending on the
context, it should generally be based on a small-scale economically and culturally connected area such as a metropolitan area or a city/town.

Yes

No

| don't know

Points earned: 1.18 out of 1.18

Procurement from domestic companies

What percentage of the company's cost of sales (including value-added activities) was acquired in the country
in which it operates from companies registered nationally or with citizens of that country?

0%
1-19%
20-39%
40-59%
60-79%

80% or more

Points earned: 1.18 out of 1.18

Local purchasing and hiring policies
Which of the following written local hiring or contracting policies does the company have?

"Local" is defined as part of the same community. While the size and distance of a community from the company may vary depending on the context,
generally to be local it should be based on a small-scale economically and culturally connected area such as a metropolitan area or a city/town.

Written preference at each facility to purchase from local suppliers

Formal targets for amounts spent with local suppliers

Updated list of preferred local suppliers and distributors at each facility

Written preference to hire and select local managers

Incentives for staff to live within 20 miles (30 km) of the company's local facility

Other (please describe)

There is no formally written policy on local purchasing or hiring

Points available: 0.59



Spending with local suppliers

What percentage of the company's expenses in the last fiscal year (excluding labor) is attributable to independent
suppliers located in the same area as the company's headquarters or major facilities?

Click "Learn more" to understand how to answer this question.
Less than 20%
20-39%
40-59%
60% or more

| don't know

Points earned: 1.18 out of 1.18

Banking

Which characteristics best describe the financial institution that provides most of your company's banking
services?

A certified CDFI (Community Development Financial Institution) or national equivalent for social investment
A certified B Corporation

A member of the Global Alliance for Banking on Values

A cooperative bank or credit union

A local community-serving bank

An independent bank

None of the above

Points available: 1.18
OPERATIONS

Civic engagement and donations 1.0




Corporate citizenship program
Which of the following civic engagement practices does the company implement?
These answers determine which future assessment questions are valid for the company.

Cash or in-kind donations (material goods or services donated in lieu of cash) — excluding political causes.
Community investments

Community services or pro bono

Support for adopting policies or practices that promote better social or environmental performance
Partnerships with charitable organizations or participation in community organizations

Discounts on products or services for specific disadvantaged groups

Free use of company facilities to host community events

The company offers equity participation or capital to a nonprofit organization

Other (please describe)

None of the above

Points earned: 0.39 out of 0.55

Procedures and policies for charitable donations and community investments

Which of the following procedures regarding community-oriented donations and investments are implemented by
the company?

Does the company have a formal statement regarding the social or environmental impact it hopes to generate through its philanthropic
activities?

The company has a formal commitment to charitable donations (e.g., 1% for the Planet)

The company makes charitable donations equal to those made by individual employees

The company allows employees or customers to choose the organizations to which charitable donations will be made

The company has procedures to monitor charitable donations or mechanisms to measure the impact of its investments in the community

None of the above

Points earned: 0.06 out of 0.55

Relative input for community investments

If the company uses an independent methodology to measure its total commitment to community investments,
what percentage of revenue is allocated to community investments?

None

Less than 0.1% of revenue
0.1-0.4% of revenue
0.5-0.9% of revenue
1-1.19% of revenue

More than 2% of revenue

Points earned: 0.14 out of 1.10



Percentage of turnover donated

What was the equivalent percentage of revenue donated to charitable organizations during the last fiscal year?

Please consider donations in kind as tax deductible, but not pro bono work time.

No donations in the last fiscal year
Less than 0.1% of revenue
0.1-0.4% of revenue

0.5-0.9% of revenue

1-1.19% of revenue

More than 2% of revenue

| don't know

Points earned: 0.44 out of 2.21

Total amount of charitable donations

Total amount (in currency) donated to registered charities in the last fiscal
year

Please use the currency specified in "Currency used in reporting” for this metric.
Total amount (in currency) donated to registered charities in the last fiscal year 700

Not tracked

Points available: 0.00

Promoting better social and environmental performance

Which of the following actions have been implemented by the company together with stakeholders (including
competitors) to improve social or environmental practices and impacts in the last two years?

The company has worked with other industry players to promote a joint initiative to establish social and environmental
standards for the industry
The company has provided data or contributed to academic research on social or environmental issues
The company participates in roundtable discussions and other public dialogues on social and environmental issues
The company publicly offers useful resources to help other companies or stakeholders improve their social or environmental
development
Other (please describe)
None of the above
Points available: 0.28

OPERATIONS

Distribution and supply chain management 1.3




Description of main suppliers
Please select the types of companies that represent the company's main suppliers:

Main suppliers account for 80% of the company's purchases in monetary terms (excluding payroll and bonuses, rent, services, and taxes).

Manufacturers of products

Professional services firms (consulting, legal, accounting)
Independent freelancers

Marketing/Advertising

Office supplies

Employee benefits providers

Technology

Raw materials

Agricultural producers

Other (please describe)

Points available: 0.00

Assessment of suppliers' social and environmental performance
Does the company assess or monitor the social and environmental impact of its main suppliers?

This question determines the set of questions relating to suppliers that the company will have to answer.

Yes
No

Points available: 0.00

Outsourced recruitment services

Does the company outsource support services (e.g., hiring staff) that are essential to providing its services to
other people or organizations?

These answers determine which future assessment questions will be valid for the company.

Yes
No

Points available: 0.00



Low-income community suppliers

What percentage of your Key Suppliers are located in low-income communities or create employment
opportunities for demographic groups affected by chronic underemployment?

Key suppliers account for 80% of the company's purchases in monetary terms (excluding payroll and bonuses, rent, services, and taxes).

Less than 10%
10-19%
20-30%

More than 30%

| don't know

Points available: 0.52

Supplier Code of Conduct

Is there a formal policy written in the supplier code of conduct that explicitly makes suppliers responsible for their
social and environmental performance?

These answers determine which future assessment questions are valid for the company.

Yes
No

Points available: 1.04

Length of Supplier Relationships
What is the average length of the company's relationships with its suppliers?

Select all applicable answers.

The average length of relationships with suppliers is less than 12 months.

The average length of relationships with suppliers is more than 12 months.

The average length of relationships with suppliers is more than 36 months.

The average length of relationships with suppliers is more than 60 months.

The company has maintained relationships with the majority of its suppliers (in monetary terms) since its first year of operation.

| don't know

Points earned: 1.04 out of 1.04



Purchases with social or environmental criteria

What percentage of materials or products purchased have third-party social or environmental certification or
come from purpose-driven or independently certified Main Suppliers?
Key suppliers account for 80% of the company's purchases in monetary terms (excluding payroll and bonuses, rent, services, and taxes).
0%
1-24%
25-49%
50-75%
More than 75%

| don't know

Points earned: 0.26 out of 1.04

Local economic development PACT BUSINESS HODEL
- Impact Business Model 7.8

This IBM section applies to companies designed to strengthen their local economy through a commitment to conduct a
significant portion of their purchasing and sales locally.

Description of the Local Community

Please describe how the company defines the local community in which it operates (e.g., metropolitan area,
region, etc.).

Ensure that this definition is consistent with the guidelines in "Learn." We consider the provinces of

Bologna and Modena to be our local community.

Points available: 0.00

Commitment to local communities
Does the company have any written and explicit commitments to serve local communities?

These answers determine which future assessment questions will be relevant for the company.

Is the company committed to sourcing basic products (at least 50% of expenditure) from independent suppliers considered local to the
geographical area where the product will be used or where the company operates?
Does the company have a commitment to serve at least 75% of local and independent customers or consumers?

The company has no formal commitment to community-oriented practices.

Points earned: 5.11 out of 10.21



Purchases from local suppliers

During the last fiscal year, what was the total amount of purchases made by the company from independent local
suppliers (in terms of currency)?

During the last fiscal year, what was the total amount of purchases made by the company from independent local suppliers (in currency

terms)? 5745869.15 |
Not tracked

Points available: 0.00

Purchases made from independent local companies

What percentage of the company's non-business expenses were made with independent local suppliers?
0-49%
50-74%
75-95%
96%-100%

| don't know

Points earned: 1.70 out of 5.11

Sales to local consumers
What proportion of total revenue was generated by sales to local customers in the last fiscal year?

What proportion of total turnover was generated by sales to local customers in the last fiscal year?
0 |
Not tracked

Available points: 0.00

Local and independent customers
What percentage of the company's turnover comes from local and independent customers or consumers?

0-74%
75-84%
85%-95%
96%-100%

| don't know

Available points: 5.11



Additional practices for local business models

In what other ways does the company support the local community?

The company works with local and independent banks (including banks where at least 50% of loans/deposits come from or
go to local sources within 3 states/provinces if in the US or Canada, and within 300 km if in another country)

The company allocates 5% or more of its turnover to local charities

The company provides shared space for local organizations

Does the company have any sponsorships or investment programs in the local community?

The company has a written policy of hiring local community members

None of the above

Points earned: 1.02 out of 5.11

Service to vulnerable local communities

Is the community in which the company operates, and which the company supports through the practices
described above, a vulnerable community?

Yes
No

Points available: 2.55

Measurement of results

How has the company measured results or determined whether the formal commitments identified above
contribute to the development of the local economy?

The company has conducted surveys with beneficiaries to understand and assess the results generated
The company uses non-randomized control groups to compare its performance

The company uses randomized control groups to determine the causal impact of its local initiatives

The company uses aggregated third-party data to set benchmarks and compare its impact performance
The selected methods have determined that local initiatives contributed to generating those results
Other (please describe)

None of the above

Points available: 0.64



Innovative local business model

Do you recognize anything different or innovative in your company's approach to local economic development
that has led to change in the industry? Was it unique and exclusive at the time of creation and has it been
imitated by other organizations?

Please explain.

Do you recognize anything different or innovative in your company's approach to local economic development that has brought about change in

the industry? Was it something unique and exclusive at the time of creation and has it been imitated by other organizations?

) ) ‘No \
Points available: 0.00
Environment
ACTIONS
Introduction to the "Environment" impact area 0.0

This section asks questions about the company's environmental footprint to determine which questions will be applicable later
in the assessment. In addition, you can identify whether the company's products or services are designed to provide a
specific and significant positive impact for its workers, and if so, you can open the section of the Environmental Impact
Business Model that best applies to the company.

Environmental Business Model

Are the company's products/services or processes structured to restore or preserve the environment in any of
the following ways? (Please note: the environmental impact of the company's day-to-day operations will be
assessed in the remaining sections of the Environmental Impact Area. This question refers exclusively to
innovative products/services or production processes).

If you answer yes, you will have access to additional sections of the B Impact Assessment that include specific questions about this business model.

Through an innovative manufacturing or wholesale process or agricultural process that is designed to significantly reduce
environmental impact compared to conventional industry practices
Through a product or service that preserves, conserves, or restores the environment or resources

None of the above

Points available: 0.00

Description of the positive environmental impact of the product/service
How would you describe the positive environmental outcome generated by the company's product/service?

Our products enable our customers to significantly reduce the amount of raw material used for pallets used to transport their products

Points available: 0.00



Positive environmental impact of products and services

Is the positive environmental impact described above due to the product or service (excluding packaging), or is it
generated by the way the company operates?

Companies should derive their revenue from products or services that have a positive environmental impact. Please do not consider pro bono work
in this section.
The positive impact is generated by a line of products and services that generate revenue (e.g., the sale of non-toxic cleaning products,
sustainability consulting).
The positive impact is generated by the company's day-to-day operations (e.g., use of non-toxic cleaning products in the company's facilities)

and not by the main product or service itself.

Points available: 0.00

Environmental benefits of the product
How does the company's product/service respect and contribute to preserving the environment?

Please select ONE option per product line. You may select an additional option if the product line has two distinct environmental attributes.

The product provides or is powered by renewable energy or cleaner combustion energy than market alternatives (e.g., panel
manufacturers/installers, hybrid vehicles)

Conserves or diverts resources (including energy, water, materials, etc.)

Conserves or preserves the well-being of land and/or animals (e.g., soil protection services or reforestation services, sustainable
harvesting of agricultural products)

Reduces the use of toxic substances or is made with less toxic/hazardous substances (e.g., brownfield remediation services, certified organic
food, non-toxic detergents)

Educates, measures, researches, or provides information to solve environmental problems (e.g., environmental consulting or auditing)

None of the above

Points available: 0.00

Description of resource conservation methods

Please provide further information on how the company's product or service contributes to reducing energy use,
greenhouse gas emissions, water consumption, and/or waste generation.

The use of our products helps reduce the weight of pallets used by customers to transport their products and, consequently, also the fuel

consumption of transport vehicles.

Points available: 0.00



Direct impact on resource conservation
Is resource conservation a direct positive environmental impact of the company's product or service?

Yes

No, it is an indirect result of one of the answers selected in the question "Environmental benefits of the product”

Available points: 0.00
OPERATIONS

Environmental management 2.7

Green Building Standards

What percentage of company facilities (square meters owned or leased by the company) are certified according
to the requirements of an accredited green building program?

Less than 20%

20-49%

50-79%

80% or more

N/A

Points available: 1.67

Improvement of business facilities with the property

If the company facilities are not owned but leased, which of the following practices have you worked on with the
property owner to promote implementation and maintenance?

Energy efficiency improvements

Water efficiency improvements

Waste reduction programs (including recycling)
None of the above

N/A - The company does not rent most of the facilities

Points earned: 1.11 out of 1.67



Environmental management systems

Does the company have an environmental management system (EMS) that covers waste production, energy
consumption, water use, and carbon dioxide emissions? Which of the following are part of the system?

Boxes 3-6 can only be selected if Box 2 applies.

Policy statement documenting the company's commitment to the environment

Assessment conducted of the environmental impact of the company's activities

Quantifiable goals and targets defined regarding the environmental and social aspects of the company's operations
Targeted planning with allocated resources to achieve those goals

Periodic compliance reviews and audits to evaluate ongoing programs

External certifications and audits of the Environmental Management System (EMS)

The company does not have an EMS (Environmental Management System)

Points available: 3.33

Products with environmental certification

During the last fiscal year, what percentage of products sold had product certification that assessed the
environmental impacts of that product's production process?

Select N/A only if no physical products are sold.
0%
1-24%
25-49%
50-75%
More than 75%
N/A

Points available: 1.67



Environmental assessment and product design

Which of the following practices has the company implemented in the last 24 months to incorporate environmental
considerations into the design of most of the products it manufactures and markets?

The majority of products represent at least 50% of turnover.
Life Cycle Analysis
Cradle-to-Cradle Certification
Source reduction process
Toxicity reduction process
Product design and material review to assess potential for reuse or recycling
Program for recovering used products or parts
Other (please describe)
None of the above

N/A - Our revenue is generated through services

Points earned: 1.67 out of 1.67
OPERATIONS

Air & Climate 7.4

Energy consumption monitoring
Does the company monitor, record, and disclose its energy consumption?

Select an answer option that indicates whether the company monitors its energy consumption and potentially sets targets (answers 1-4). If the
company sets targets, answers 5 may also be selectable.
The company does not currently monitor or record its consumption
The company monitors and records consumption but has not set reduction targets
The company monitors consumption and has set a series of targets that are monitored (e.g., as a percentage of turnover or production)
The company monitors consumption and has set absolute reduction targets independent of its growth

The company has achieved its specific reduction targets during the reporting period

Points earned: 0.15 out of 0.59

Total energy consumption

Total energy consumption (in gigajoules) over the last 12 months:

Total energy consumption (in gigajoules) over the last 12 months:  Not tracked ‘ 2309.6

Points available: 0.00



Total renewable energy consumption

Total energy used from renewable sources (gigajoules) over the last 12 months

Total energy used from renewable sources (Gigajoules) in the last 12 months Not1550.95

tracked

Points available: 0.00

Use of renewable energy
What percentage of energy consumption comes from renewable sources?

Include electricity and other energy consumption from heating, hot water, etc.
0%
1-24%
25-49%
50-74%
75-99%
100%

| don't know

Points earned: 0.18 out of 0.29

Low-impact renewable energy consumption
What percentage of your energy consumption comes from low-impact renewable sources?
Please consider electricity as well as other energy consumption from heating, hot water, etc. Include both purchased renewable energy and
renewable energy generated on site.
0%
1-24%
25-49%
50-74%
75-99%
100%

| don't know

Points earned: 0.71 out of 1.18



Energy efficiency of company facilities

For which systems has the company implemented energy efficiency and saving measures in most of its facilities
(per square meter) in the last year?

Equipment: Energy Star appliances, automatic standby, timers to control consumption after working hours, etc.

Lighting: natural light, compact fluorescent lamps, presence sensors, dimmers, direct lighting (based on activity), etc.

Air conditioning: programmable thermostat, timers, presence sensors, walls protected from sunlight, double-glazed windows, etc.

Other (please describe)

None of the above options

N/A - We use a virtual office

Points earned: 0.59 out of 0.59

Energy consumption reductions

Have improvements in conservation and efficiency led to energy savings in your business facilities? If so, by
how much?

Please calculate based on changes from last year or annually starting from a base year, referring to electricity consumption and other energy
consumption such as heating, hot water, etc.

0%

1-4%

5-9%

10-14%

15-20%

Over 20%

| don't know

Points available: 1.18



Monitoring greenhouse gas emissions
How does the company manage greenhouse gas emissions, at least those in Scope 1 and 2?

Select only one answer option that indicates whether the company monitors greenhouse gas emissions and potentially sets targets (answers 1-4).

If the company sets targets and/or achieves zero emissions, answers 5 and/or 6 may also be selectable.

The company does not currently monitor or record its emissions

The company monitors and records consumption but does not set reduction targets

We regularly monitor and record emissions and have set specific reduction targets compared to previous emissions (e.g., a 5%
reduction in GHG emissions compared to the reference year)

We regularly monitor and record emissions and have set specific science-based targets necessary to achieve global goals to address
climate change

The company has achieved the specific reduction targets set during this reporting period

The company has achieved its net-zero emissions target

Points earned: 0.15 out of 0.59

Total Scope 1 greenhouse gases
Total greenhouse gas emissions (tonnes of CO2 equivalent):

Scope 1:

Scope 1: \ 68.3 \

Not tracked

Points available: 0.00

Total Scope 2 greenhouse gases
Total greenhouse gas emissions (tonnes of CO2 equivalent):

Scope 2:

Scope 2: \ 0 ‘

Not tracked

Points available: 0.00

Total Scope 3 greenhouse gases
Total greenhouse gas emissions (tonnes of CO2 equivalent):

Scope 3:

Scope 3: [ }
Not tracked

Points available: 0.00



Monitoring of atmospheric emissions

How does the company manage and control its significant emissions into the atmosphere?

Currently, the company does not monitor or record its emissions

The company monitors and records its emissions (but has no reduction targets)

The company monitors and records its emissions and has specific reduction targets

The company monitors its emissions and has achieved specific reduction targets in the reporting period.
Emissions from this processing by-product have been completely eliminated.

N/A

Points earned: 0.59 out of 0.59

Carbon intensity index

What is the company's current carbon intensity index for scope 1 and scope 2, not considering the use of carbon
credits or offsets?
Please measure intensity in metric tons of CO2/$million of revenue. Please use USD to accurately evaluate the answer option.

Manufacturing: More than 950 / Services: More than 6,000

Manufacturing: 751-950 / Services: 5,001-6,000

Manufacturing: 601-750 / Services: 4,001-5,000

Manufacturing: 451-600 / Services: 3,001-4,000

Manufacturing: 301-450 / Services: 2,001-3,000

Manufacturing: 151-300 / Services: 1,001-2,000

Manufacturing: 1-150 / Services: 1-1,000

| don’t know

Points earned: 0.59 out of 0.59

Carbon intensity index

What is the company's current carbon intensity index for scopes 1 and 2 (measured in tons of CO2/million
dollars of revenue), considering the use of carbon credits or offsets?

Please use USD to correctly evaluate the answer options.
Manufacturing: More than 950 / Services: More than 6,000
Manufacturing: 751-950 / Services: 5,001-6,000
Manufacturing: 601-750 / Services: 4,001-5,000
Manufacturing: 451-600 / Services: 3,001-4,000
Manufacturing: 301-450 / Services: 2,001-3,000
Manufacturing: 151-300 / Services: 1,001-2,000
Manufacturing: 1-150 / Services: 1-1,000
Manufacturing: 0 / Services: 0

| don’t know

Points earned: 1.18 out of 1.18



Reduction in greenhouse gas emissions

What percentage of Scope 1 and 2 greenhouse gas emissions has the company reduced through efficiency
measures?

0%

1-4%

5-9%
10-14%
15-20%

20% or more

| don't know

Points earned: 1.18 out of 1.18

Percentage reduction in tonne-kilometers

To what extent has the company reduced the number of tonne-kilometers (in relation to turnover) in its
distribution and supply chain?

Please calculate this metric by comparing this year's tonne-kilometers with those of the previous year or by comparing an annual parameter with a
reference year.

0%

1-9%

10-20%
20-50%

More than 50%

This metric is not monitored / | don't know

Points available: 0.59

Greenhouse gas emissions management in the supply chain

Has the company implemented any measures to manage and reduce greenhouse gas emissions produced by its
supply chain? (absolute reduction)

Please select practices only if you track and manage greenhouse gas emissions from at least 50% of the company's suppliers (based on costs).

The company does not monitor or analyze the level of greenhouse gas emissions in its distribution chain

The company has conducted an analysis of its value chain (including suppliers, services, and materials) to identify the most significant areas
of risk for greenhouse gas emissions

The company has purchased certified carbon credits to offset some or all of the greenhouse gas emissions produced by its supply chain
The company sets greenhouse gas emission reduction targets across its supply chain
The company has seen a reduction in GHG (greenhouse gas) emissions in its supply chain over the last twelve months

The company has achieved its goal of a carbon-neutral supply chain

Points available: 0.59



Offsetting suppliers' greenhouse gas emissions

What percentage of the company's Scope 3 greenhouse gas emissions have been offset by certified carbon
credits?

0%
1-24%
25-49%
50-75%
75-99%
100%

| don't know

Points earned: 0.15 out of 1.18

Improvement in greenhouse gas emissions from the distribution chain

What practices has the company implemented for most of its suppliers (based on cost) to reduce greenhouse
gas emissions produced through the supply chain?

The company collaborates with or requires suppliers to collect data and reports on greenhouse gas emissions

The company evaluates its suppliers to verify that they implement practices aimed at reducing greenhouse gas emissions (e.g., supplier
performance, material selection, local purchasing)

The company offers strategic support and resources to facilitate the adoption of operations that generate fewer greenhouse gas emissions
in the supply chain (such as using online tools, conducting questionnaires and surveys, participating in industry surveys)

The company conducts audits and offers help to suppliers to complete corrective measures.
None of the above

Points available: 0.59

Reducing the impact of travel and commuting

Has the company implemented programs or policies to reduce the ecological footprint caused by
travel/commuting?

Are employees offered financial incentives to use public transport, carpooling, or bicycles for commuting?
Are company facilities designed to facilitate the use of public transport or bicycles?
Are employees encouraged to use virtual meeting technologies to reduce traditional meeting

Does the company have a written policy to limit business travel?

None of the above

Points earned: 0.59 out of 0.59



Purchases from local suppliers expressed as a percentage of the cost of sales

Indicate the percentage of the following expenses, referring to the last financial year, made with suppliers
located within a radius of approximately 300 km from the place where the final product is used?

Purchases in the local communities of customers expressed as a percentage of the cost of goods sold
0
1-9%
10-19%
20-29%
More than 30%

| don't know

Points earned: 0.59 out of 1.18

Sourcing from local suppliers

Indicate the percentage of the following expenses, referring to the last financial year, incurred with suppliers
located within a radius of approximately 300 km from the place where the final product is used?

Raw materials (in monetary terms) grown or harvested

From independent local suppliers or companies.

0%

1 '90/0

10-19%
20-29%

More than 30%
| don't know

Points available: 1.18

Transportation impact management

Has the company adopted any of the following practices to minimize the environmental impact of its supply chain
and distribution transport?

Please select all applicable options.
Use of eco-friendly or low-emission vehicles (including hybrids, LPG, and electric) for product transport and distribution
Use of strategic planning software to minimize fuel consumption and the environmental footprint of shipping
Operators and managers are trained on fuel efficiency techniques
Use of transportation/shipping methods with lower environmental impact (e.g., avoiding air freight)
Other (please describe)

None of the above

Points earned: 0.20 out of 0.59



Percentage of greenhouse gases offset

If the company purchased certified carbon credits during the reporting period, what percentage of Scope 1
and 2 greenhouse gas emissions was offset?

0%

1-24%

25-49%

50-75%

75-99%

100%

| don't know

N/A - No carbon offsets purchased

Points earned: 0.59 out of 0.59

OPERATIONS

Water 1.3

Monitoring and management of water consumption
How does the company manage and control water consumption?

Select only one answer option that indicates whether the company monitors water consumption and potentially sets targets (answers 1-4). If the

company sets targets, answers 5 may also be selectable.

The company does not currently monitor or record its water consumption

The company regularly monitors and records its water consumption but has not set reduction targets

The company monitors and records water consumption and has set specific reduction targets compared to previous situations (e.g.,
5%reduction in consumption compared to the reference year)

The company regularly monitors and records consumption and has set scientifically based targets to achieve sustainable use of the
local water basin

The company has achieved the specific reduction targets set for the reporting period

Points available: 0.80



Water conservation practices
Which water conservation methods have been implemented in most of the company's offices or facilities:

Please select all applicable options.

Water-saving taps, toilets, urinals, and showers
Use of gray water for irrigation

Low-volume irrigation

Rainwater harvesting

Other (please describe)

None of the above

N/A - The company has a virtual office

Points earned: 0.53 out of 0.80

Water collected on site or from recycled sources

What percentage of the water used by the company is collected on site or from recycled sources?
0%
1-24%
25-49%
50-75%
75-99%
100%

| don't know

Points available: 1.60

Monitoring of toxic wastewater
Which of the following statements describes how your company monitors toxic wastewater?

Monitoring hazardous and toxic wastewater may involve monitoring the volume and/or level of contamination.

The company does not currently monitor or record its emissions.

The company monitors and records its emissions (but has no reduction targets)

The company monitors and records its emissions and has specific reduction targets

The company monitors consumption and has achieved specific reduction targets in the last fiscal year

Emissions from this processing by-product have been completely eliminated
N/A

Points earned: 0.80 out of 0.80



Water use practices

Does the company implement any of these practices regarding water use in its facilities, whether owned or
leased?

Does the company regularly assess the microbial, chemical, and mineral content of the water it uses and manage water sources
appropriately?

Does the company manage the use and disposal of wastewater with the aim of conserving nearby water sources?

Does the company plan processes with the aim of conserving water or minimizing its use?

None of the above

Available points: 0.80

% of water returning to the aquifer in the same condition

What percentage of the water used by the company returns to the aquifers in the same or better condition than
when it was withdrawn?

Percentage of treated water

0%
1-24%
25-49%
50-75%
75-99%
100%
N/A

| don't know

Available points: 1.60

Water management in the supply chain
What measures has the company taken to manage and monitor the water footprint of its supply chain?

Please select practices only if you track and manage the water footprint for at least 50% of the company's suppliers (based on costs).
The company does not monitor the water footprint of its supply chain
The company has conducted value chain analyses, including suppliers, services, and materials, to identify areas with significant
water consumption
The company aims to reduce its water footprint through its supply chain
The company has recorded a reduction in its water footprint in the supply chain over the last twelve months

The company has verified that all water use in its supply chain is based on scientific principles and is sustainable

Points available: 0.80



Improvement of water resources in the supply chain

What practices has the company implemented for the majority of its suppliers (based on cost) to reduce the
water footprint of the supply chain?

The company collaborates with or requires its suppliers to collect data and report on their water footprint

The company selects suppliers based on good water management practices (e.g., individual supplier practices, materials and ingredients,
location in water-scarce contexts)

The company offers support or resources to adopt good water management practices in the supply chain (e.g., online tools, conducting
questionnaires and surveys, participating in industry surveys)

The company conducts audits and offers help to suppliers to complete corrective measures.

None of the above

Points available: 0.80
OPERATIONS

Land & Life 4.0

Monitoring and reporting of non-hazardous waste
How does the company manage and control waste production?

Select an answer option that indicates whether the company monitors waste production and sets potential targets (answers 1-4). If the company sets

targets, answers 5 and/or 6 may also be selectable.

The company does not currently monitor or record its waste generation.

The company regularly monitors and records waste production, but has not set reduction targets

The company regularly monitors and records waste production and has set specific reduction targets compared to previous
performance (e.g., a 5% reduction in waste to landfill compared to the reference year)

The company regularly monitors and records waste production and has set zero waste targets.

The company has achieved the specific reduction targets set during this reporting period.

We produce zero waste to landfill/ocean.

Points earned: 0.16 out of 0.63

Non-hazardous waste generated

Waste generated: non-hazardous waste (metric tons) in the last 12 months

Waste generated: non-hazardous waste (metric tons) in the last 12 months [

Not tracked

Points available: 0.00

Total waste eliminated

Unsorted waste (tons) in the last 12 months

Unsorted waste (tons) in the last 12 months {

Not tracked

Points available: 0.00



Total recycled waste
Waste disposal: Quantity of waste recycled or reused (expressed in metric tons) during the last 12 months

Waste disposal: Quantity of waste recycled or reused (expressed in metric tons) during the last 12 months
0.33 \

Not tracked

Points available: 0.00

Recycling programs
Does the company have a general recovery and recycling program for the following types of materials?

Please select all applicable options.
Paper
Cardboard
Plastic
Glass and Metal
Composting

None of the above

Points earned: 0.63 out of 0.63

Waste reduction programs

Does the company have a formal program to evaluate how to reduce its production of hazardous, generic,
and/or non-hazardous waste?

No
Yes

Already maximized - The company has achieved its Zero Waste goal

Points available: 0.63



Waste management in the supply chain
How does the company manage and monitor waste in the supply chain?

Please select practices only if you track and manage waste produced by at least 50% of the company's suppliers (based on costs).
The company does not monitor the impact of solid waste from its supply chain

The company has conducted a value chain analysis, including suppliers, services, and materials, to identify areas
where waste is generated

The company has set targets to reduce solid waste in its supply chain
The company has experienced a reduction in waste produced in the value chain over the last twelve months
The company has achieved zero waste or has a closed loop for its supply chain

Points available: 0.63

Reduction in the amount of waste in the supply chain

What practices has the company implemented for most of its suppliers (based on cost) to reduce the amount of
waste throughout the supply chain?

The company collaborates with or requires its suppliers to collect data and provide information on waste generation

The company selects and requires suppliers to meet standards related to solid waste production

The company has implemented initiatives to reduce waste at the source or to prevent waste from its supply chain from ending up in
landfills or incinerators

The company conducts audits and provides support to suppliers in completing corrective actions

None of the above

Points available: 0.63

Source reduction

Has there been any reduction at source for any products, including containers and packaging, during the last
fiscal year?

This includes reducing the volume of material needed to create a product during the material selection stage, the production process, product
design, etc.

Yes
No

N/A: The company's revenue is generated from a service and therefore source reduction cannot be implemented.

Points available: 0.63



Programs to reduce end-of-life waste

Does the company have a program to recover products/components at the end of their useful life in order to
extend it?

Yes
No
N/A

Points earned: 0.63 out of 0.63

Environmental impact of packaging
How does the company minimize the environmental impact of product packaging?

Select all applicable and verifiable practices, regardless of the % of product/packaging to which the practice refers.

The company has conducted a formal analysis of packaging design and materials to identify optimization opportunities to minimize
environmental impact

In the past two years, the company has reduced source waste related to product packaging

Packaging materials are certified in accordance with independent environmental impact standards

The company’s packaging is recyclable and includes instructions on how to recycle it properly

The company’s packaging is non-toxic

Our packaging materials are designed to have an overall lower impact compared to common alternatives
None of the above

N/A — Our products do not have packaging materials

Points earned: 0.63 out of 0.63

% of recyclable/biodegradable materials

What percentage of the materials (by weight or volume) are made from recyclable materials (and labeled as such)
or biodegradable materials in the areas where they are sold (product + packaging)?

Less than 20%
20-49%
50-74%
75-99%

100%
| don't kow

N/A

Points earned: 0.53 out of 0.63



Percentage of input materials for production that are preferable for
environmental impact

What percentage of materials (by weight or volume) come from recycled materials, reused components, and/or
certified sustainable sources?

Less than 20%
20-49%
50-75%
75-99%
100%

| don't know

N/A - We do not sell a physical product

Points available: 1.26

Hazardous waste monitoring
How does the company manage and control the production of hazardous waste?

At present, the company does not monitor or record its emissions

The company monitors and records its emissions (but has no reduction targets)

The company monitors and records its emissions and has specific reduction targets

The company regularly monitors and records its waste production and has set targets for zero hazardous waste
The company has achieved the specific reduction targets set for the reporting period

Emissions from this processing by-product have been completely eliminated

Points earned: 0.16 out of 0.63

Total hazardous waste generated

Waste generated: hazardous waste (metric tons) in the last 12 months

Waste generated: hazardous waste (metric tons) in the last 12 months \ 0.33
Not tracked

Points available: 0.00

Waste reduction

Optional unweighted metrics: what is the approximate percentage reduction in solid waste and hazardous waste
produced by the company in the following periods (normalized according to changes in turnover)?

The last two years

The last two years [ }

Not tracked

Points available: 0.00



Hazardous waste disposal
Can the company verify that the hazardous waste it produces is always disposed of responsibly?

Including the disposal of batteries, paints, electronic equipment, etc.

Yes
No

N/A - The company has eliminated the production of hazardous waste

Points earned: 0.63 out of 0.63

Chemical monitoring in the supply chain

Does the company implement any of the following measures to manage chemicals in the supply chain of most
materials?

Please select all applicable options.

The company does not monitor chemicals in the supply chain

The company requires suppliers to declare the use of certain potentially hazardous chemicals

The company asks suppliers if they are aware of all chemical additives intentionally added to their products and of all potentially
harmful esidues present in the product (it is sufficient to know if they are aware of them, no data is required)

The company requires suppliers to send information on chemicals to a third party

The company publicly discloses all processing by-products, contaminants, or trace materials

Points available: 0.63

Methods for reducing the use of chemicals

Which of the following environmentally friendly products have been purchased for most of the company's
facilities?

Non-toxic cleaning products
Unbleached and chlorine-free paper

Soy-based inks or other inks with low volatile organic compound content

Office supplies made from recycled materials and/or purchased from the list of preferred suppliers for environmental compliance (paper,
pens, notebooks, etc.)

Other (please describe)

None of the above

Points earned: 0.63 out of 0.63



Chemical management in the supply chain
How does the company manage and monitor hazardous and toxic waste in its supply chain?

Please select practices only if you track and manage hazardous waste produced by at least 50% of your suppliers (based on cost).

The company does not monitor toxins or hazardous waste in its supply chain

The company has conducted a value chain analysis, including suppliers, services, and materials, to identify areas where hazardous waste
and/or toxins are produced.

The company has established targets to reduce hazardous waste and toxins in the supply chain

The company has verified that there are no harmful toxins or hazardous waste in its supply chain

Points available: 0.63

Reduction in the quantity of chemicals in the supply chain
What practices has the company implemented for most of its suppliers (based on cost) to reduce the amount of
toxins and hazardous waste throughout the supply chain?

The company collaborates with or requires its suppliers to collect data and report on the generation of chemicals

The company selects and requires suppliers to meet standards related to the generation of hazardous waste and toxins

The company offers support or resources to reduce hazardous waste and toxins in the supply chain (e.g., online tools,
conducting questionnaires and surveys, participating in industry surveys)

The company conducts audits and offers help to suppliers to complete corrective measures

None of the above

Points available: 0.63

Biodiversity management in the supply chain
How does the company manage and monitor the impact on biodiversity caused by its supply chain?

Please select practices only if you track and manage the biodiversity impact caused by at least 50% of the company's suppliers (based on costs).

The company does not analyze the biodiversity impact of its supply chain
The company has conducted a value chain analysis, including suppliers, services, and materials, to identify significant risks to biodiversity
The company has targets to reduce the impact on biodiversity through its supply chain

The company has verified that its distribution chain has no impact (or a positive impact) on biodiversity

Points available: 0.63



Reduction of biodiversity impacts in the supply chain

What practices has the company implemented for most of its suppliers (based on costs) to reduce the impacts of
the supply chain on biodiversity?

The company collaborates with or requires its suppliers to collect data and provide information on biodiversity impacts.

The company selects suppliers that demonstrate good biodiversity practices.
The company provides strategic support and resources to facilitate the adoption of biodiversity-conscious operations in the supply chain
(such as using online tools, conducting questionnaires and surveys, participating in industry surveys)
The company conducts audits and offers help to suppliers to complete corrective measures

None of the above

Points available: 0.63

Resource conservation
. IMPACT BUSINESS MODEL
- Impact Business Model 71

This IBM section applies if the company's products or services reduce resource use and/or limit the amount of waste going to
landfills (e.g., products made from recycled/reused materials, recycling services, energy-efficient applications).

Description of resource conservation method

Which of the following statements most accurately describes how the company's product or service conserves
Or reuses resources?

The answer to this question, which does not directly assign points, is combined with other answers to automatically calculate your score in this
section of the assessment.
The product/service uses resources or minimizes carbon emissions more efficiently than alternatives available on the market (e.g.,
energy-efficient equipment; low-flow showerheads)
Do the products/services use recycled, used, or compostable raw materials (e.g., recycled paper, used furniture, biodegradable bags)?
The product/service is designed to share resources efficiently in order to minimize overall consumption
The product or service creates systems for resource conservation (e.g., recycling programs, composting services, water and energy
consumption assessment software, water recycling systems)

These descriptions do not apply to the company's product/service

Points available: 0.00



Monitoring of environmental metrics

Which of the following environmental metrics does the company monitor in relation to the environmental impact
of its products or services?

You will be asked to indicate each environmental metric selected
CO2 saved or offset per product or service (in metric tons)
Liters of water saved or offset per product or service
The average percentage reduction in water consumption achieved by the product or service
kWh saved/offset
The average percentage reduction in energy consumption achieved by the product or service
Metric tons of waste that has not been incinerated or sent to landfill

None of the above

Points available: 0.00

Revenue generated from resource conservation
What was the total revenue for the last year for the products or services mentioned above?

The answer to this question, which does not assign points directly, is combined with other answers to automatically calculate your score in this
section of the assessment.
What was the total turnover for the last year for the products or services mentioned above?

8,400,000 |

Not tracked

Available points: 0.00



Resource conservation management

How do you measure and manage the direct results, indirect results, effects, or impact of your company's
product or service?

Please select all applicable options.

The company has formally defined the indirect results it aims to generate with its product or service and has developed a theory of
change to achieve them

The company has based the definition of its product or service business model on secondary research demonstrating its potential
impact

The company has worked directly and formally with all stakeholders to understand their desires and needs when developing, refining,
and/or offering its products or services

The company's impact has been verified against independent standards (e.g., products have certifications regarding their
impact)

The company measures the short-term indirect results of its product or service to determine whether they meet the needs and
expectations of its beneficiaries.

The company measures the long-term indirect results to assess whether the results of its product generate a lasting positive
impact for its beneficiaries

In addition to taking into account the intended positive effects, the company has identified, measured, and managed the
potential and unintended negative impacts of its product or service

The company has identified and managed the possible causes for which the expected positive result may not be achieved, less
efficient results may be achieved, or other negative effects may be generated

None of the above

Points earned: 0.80 out of 1.07

Innovative method for resource conservation

Is there anything innovative or different about the company's product/service that has brought about change in the
industry? Was it unique at the time of creation and has it since been imitated by other organizations?

We have patented machines that consume much less energy than those already on the market. We have introduced machines with unique
performance characteristics that allow for the effective use of energy-saving practices that were already in place but rarely used before the

introduction of our innovation.

Points available: 0.00

Customers

OPERATIONS

Introduction to the "Customers" impact area 0.0

This section identifies whether the company's products or services are designed to provide a specific and significant positive
impact for its customers (in addition to the value normally provided by products and services) and, if applicable, allows you to
open the section of the Impact Business Model that best applies to the company.



Introduction to the customer impact business model

Do any of the company's products/services address social or economic problems faced by customers or their
beneficiaries?

These answers determine which of the following assessment questions apply to your company.

Yes

No

Available points: 0.00
TRANSACTIONS

Customer management 1.6

Customer relationship management

Does the company take any of the following actions to manage the impact and value generated for its customers
or consumers?

Does the company offer contractual or non-contractual guarantees and protection policies for its products or services?
Does the company have quality certifications issued by third parties?
Does the company have formal quality control mechanisms?

Does the company have processes in place to receive customer feedback, comments, or complaints?

Does the company monitor customer satisfaction levels?

The company evaluates the indirect results obtained by its customers through the use of its products or services
The company has written policies on ethical marketing, advertising, or customer engagement

The company manages the privacy and security of its customers'/consumers' data.

None of the above

Points earned: 0.42 out of 0.63

Channels for leaving feedback and complaints
Are any of the following statements true regarding the mechanisms available to customers for leaving feedback,
questions, or complaints?

Products and/or websites contain the necessary information to contact customer service

All feedback and comments on products and services are published and available to customers

The company responds to all complaints and inquiries within one month of receipt

The company offers real-time support to its customers

Other

None of the above

Points earned: 0.63 out of 0.63



Product impact management

Does the company implement any of the following measures to manage the potential impact of its products on
customers/beneficiaries?

Does the company regularly monitor customer outcomes and well-being?

Does the company have a formal program to incorporate test results and customer feedback into the design of its products?
Does the company have a formal program in place to continuously improve indirect customer outcomes (e.g., reduce negative
effects or increase positive effects)?

Other

None of the above

Points available: 0.63

Data usage and privacy

Does your company have any of the following to address data usage and privacy issues?
Does your company have a publicly available policy on data usage and privacy?

Does your company inform all users about the type of information it collects, how long it is
retained, how it is used, and whether and how it is shared with other entities (public or private)?

Customers have the option to decide how their data may be used

All strategies for creating email address lists and business emails comply with GDPR
Other

None of the above

N/A - The company does not collect sensitive data

Points earned: 0.63 out of 0.63

Disclosure Questionnaire

Information Disclosure - Industries

Disclosure questions on specific production and commercial management practices.

Details of alcohol-related activities

Please indicate whether the company is involved in the production, operation, trade, or sale of any of the
following:

The company carries out activities related to alcohol

Please select "Yes" even if your company serves customers in this sector
Yes

No

Points available: 0.00



Disclosure of tobacco practices

Please indicate whether the company is involved in the production, operation, trade, or sale of any of the
following:

Tobacco

Please select "Yes" even if the company serves customers in this sector

Yes No

Points available: 0.00

Disclosure of practices relating to firearms

Please indicate whether the company is involved in the manufacture, operation, trade, or sale of any of the
following:

Firearms, weapons, or ammunition
Please select "Yes" even if the company serves customers in this sector

Yes No

Points available: 0.00

Disclosure of practices relating to pornography

Please indicate whether the company is involved in the production, operation, trade, or sale of any of the
following:

Pornography
Please select "Yes" even if the company serves customers in this sector

Yes No

Points available: 0.00

Disclosure on fossil fuel practices

Please indicate whether the company is involved in the production, operation, trade, or sale of any of the
following:

Does the company work with the extraction, distribution, or sale of coal, natural gas, or fossil fuels such as oil?
Please select "Yes" even if the company serves customers in this sector

Yes No

Points available: 0.00



Disclosure of practices related to mining

Please indicate whether the company is involved in the production, operation, trade, or sale of any of
the following:

Mining
Please select "Yes" even if the company serves customers in this sector

Yes No

Points available: 0.00

Disclosure on practices relating to nuclear energy or hazardous materials

Please indicate whether the company is involved in the production, operation, trade, or sale of any of the
following:

The company's operations involve nuclear energy, radioactive materials, or hazardous waste
Please select "Yes" even if the company serves customers in this sector

Yes No

Points available: 0.00

Disclosure of prison-related practices

Please indicate whether the company is involved in the production, operation, trade, or sale of any of the
following:

Prisons

Please select "Yes" even if your company serves customers in this sector

Yes No

Points available: 0.00

Disclosure on bottled water industry practices

Please indicate whether the company is involved in the production, operation, trade, or sale of any of the
following:

Bottled water

Yes No

Points available: 0.00



Disclosure on practices involving products and services that involve animals

Please indicate whether the company is involved in the production, operation, trade, or sale of any of the
following:

Products or services involving animals (including seafood)

Yes
No

Points available: 0.00

Disclosure on monoculture farming practices

Please indicate whether the company is involved in the production, operation, trade, or sale of any of the
following:

Monoculture farming

Yes
No

Points available: 0.00

Disclosure on practices concerning genetically modified organisms

Please indicate whether the company is involved in the production, operation, trade, or sale of any of the
following:

Genetically modified organisms
Please select "Yes" even if the company serves customers in this sector

Yes

No

Points available: 0.00

Disclosure on practices with an impact on biodiversity

Please indicate whether the company is involved in the production, operation, trade, or sale of any of the
following:

Industries with high potential for impact on biodiversity (including the timber or logging industry, agriculture, etc.)

Yes

No

Points available: 0.00



Disclosure for energy-intensive sectors and sectors with high greenhouse gas
emissions

Please indicate whether the company is involved in the production, operation, trade, or sale of any of the
following:

Industries with high energy consumption and high levels of greenhouse gas emissions

Yes

No

Points available: 0.00

Disclosure for water-intensive sectors

Please indicate whether the company is involved in the production, operation, trade, or sale of any of the
following:

Water-intensive industries
Yes

No

Points available: 0.00

Disclosure on practices relating to illegal or phased-out products

Please indicate whether the company is involved in the production, operation, trade, or sale of any of the
following:

The company has products or carries out activities that are illegal according to the laws or regulations of the country in which it
operates, activities or products that are prohibited by international conventions or agreements or that will be subject to
consequences due to regulation or international phase-out.

Yes

No

Points available: 0.00

Disclosure of sectors at risk of human rights violations

Please indicate whether the company is involved in the production, operation, trade, or sale of any of the
following:

Sectors that depend on the use of materials with a high probability of generating human rights violations (e.g., minerals from
conflict zones)

Yes
No

Points available: 0.00



Disclosure for other sectors

Please indicate whether the company is involved in the production, operation, trade, or sale of any of the
following:

Other sectors that could cause social and environmental damage, are subject to criticism from stakeholders, or are a cause
for concern for these groups

Yes

No

Points available: 0.00

Company explanation of comments provided in the information disclosure
guestionnaire responses

If you selected "Yes" in the "Industry Disclosure" section above, please provide a detailed explanation of the
company's involvement for each affirmative response:

If this does not apply to the company, please write "Not applicable” in the text box below.

Some of our customers belong to the categories indicated and our products are used in the process from production to delivery to the customer
Points available: 0.00

Information disclosure practices

Disclosure requests regarding sensitive practices.

National laws do not require formal registration for companies
Please indicate whether the company is involved in any of the following practices:
The company is not formally registered in accordance with all applicable regulations and requirements

If the company is formally registered, select "No."

Yes No

Points available: 0.00

Tax evasion through shell companies
Please indicate if the company is involved in any of the following practices:

The company uses shell companies or other means (e.g., setting up multiple companies) to minimize the amount of taxes it
pays.

Yes

No

Points available: 0.00



The company operates in conflict zones
Please indicate if the company is involved in any of the following practices:
The company operates in conflict zones

Yes

No

Points available: 0.00

Sale of data
Please indicate whether the company is involved in any of the following practices:
The company sells or offers access to user or consumer data

Yes

No

Points available: 0.00

Company facilities located in sensitive ecosystems
Please indicate if the company is involved in any of the following practices:
Are the company's facilities located next to or within sensitive ecosystems?

Yes

No

Points available: 0.00

Animal testing
Please indicate whether the company is involved in any of the following practices:
The company's products are tested on animals

Yes
No

Points available: 0.00

Marketing of breast milk substitutes
Please indicate whether the company is involved in any of the following practices:
Marketing of breast milk substitutes

Yes
No

Points available: 0.00



Activities against freedom of association or collective bargaining
Please indicate whether the company is involved in any of the following practices:

Has the company taken a public stance against unionization, engaged in activities that could be perceived as a public stance
against trade unions, or prohibited workers from associating or collectively negotiating working conditions?

Yes
No

Points available: 0.00

Employees in servitude
Please indicate whether the company is involved in any of the following practices:

Does the company employ workers who are exploited, reduced to servitude due to debt, or who have other obligations to the
company or its recruitment agents?

Yes
No

Points available: 0.00

Confirmation of the right to work
Please indicate whether the company is involved in any of the following practices:

The company does not confirm that workers have the legal right to work in the jurisdiction in which it operates, or the company
does not have personnel records that include the date of birth of each worker

Yes

No

Points available: 0.00

Zero-hour contracts
Please indicate if the company is involved in any of the following practices:

The company hires workers through zero-hour contracts

Yes

No

Points available: 0.00



The company's workers are prisoners
Please indicate if the company is involved in any of the following practices:
The company hires prisoners

Yes
No

Points available: 0.00

The company employs workers under the age of 15 (or other ILO minimum age)
Please indicate whether the company is involved in any of the following practices:

The company employs workers under the age of 15 (or another minimum age covered by Convention No. 138 of the
International Labor Organization) and/or does not keep personnel records with documentation proving the date of birth of
each worker.

Yes

No

Points available: 0.00

Overtime for hourly workers is mandatory
Please indicate if the company is involved in any of the following practices:
Overtime is compulsory and exceeds 48 hours per week

Yes
No

Points available: 0.00
Disclosure for other types of practices

Please indicate whether the company is involved in any of the following practices:

Other sensitive practices that could cause social and environmental harm, are subject to criticism from stakeholders, or are a
cause for concern for these groups

Yes

No

Points available: 0.00



Company explanation of comments provided in the information disclosure
guestionnaire responses

If you selected "Yes" in the "Disclosure of practices" listed above, please provide a detailed explanation of
the company's involvement in each of the practices selected with an affirmative answer:

If this does not apply to the company, please write "Not applicable" in the text box below.

Not applicable
Points available: 0.00

Information disclosure - results and sanctions

Disclosure requests on topics such as legal proceedings, community relocation, accidents, and death at work.

Deaths in the workplace
Please indicate if the company has experienced any of the following in the last 5 years:
The company has recorded deaths of workers on duty or at the workplace

Yes
No

Points available: 0.00

Arbitration disputes or lawsuits
Please indicate if the company has experienced any of the following in the last 5 years:

Arbitration disputes or ongoing legal proceedings against the company, or in which an agreement has been reached or in which
the company has been convicted

Yes

No
Points available: 0.00

The company has filed for bankruptcy
Please indicate if the company has experienced any of the following in the last 5 years:
The company has filed for bankruptcy

Yes

No

Points available: 0.00



Extortion, Fraud, or Corruption

Please indicate if the company has received any formal complaints from a regulatory agency, fines, or penalties in
the last five years for any of the following reasons:

Extortion, Fraud, or Corruption

Yes

No

Points available: 0.00

Anti-competitive conduct

Please indicate whether the company has received any formal complaints from a regulatory agency, fines, or
penalties in the last five years for any of the following reasons:

Anti-competitive conduct

Yes

No

Points available: 0.00

Financial reporting, taxes, investments, or loans

Please indicate whether the company has received any formal complaints from a regulatory agency, fines, or
penalties in the last five years for any of the following reasons:

Financial reporting, tax payments, investments, or loans

Yes

No

Points available: 0.00

Political contributions or international relations

Please indicate whether the company has received any formal complaints from a regulatory agency, fines, or
sanctions in the last five years for any of the following reasons:

Political contributions or international relations

Yes
No

Points available: 0.00



Labor rights issues

Please indicate whether the company has received any formal complaints from a regulatory agency, fines, or
penalties in the last five years for any of the following reasons:

Workplace issues (including safety and discrimination)

Yes

No

Points available: 0.00

Product recalls
Please indicate whether the company has experienced any of the following in the last 5 years:

Product recall due to quality control issues

Yes

No

Points available: 0.00

Privacy breach and/or loss of confidential data
Please indicate whether the company has experienced any of the following in the last 5 years:
Violation of individual privacy and/or loss of confidential personal data

Yes

No

Points available: 0.00

Consumer protection

Please indicate whether the company has received any formal complaints from a regulatory agency, fines, or
penalties in the last five years for any of the following reasons:

Consumer protection (including marketing and product safety claims)
Yes

No

Points available: 0.00



Significant dismissal rate
Please indicate if the company has experienced any of the following in the last 5 years:
Has the company laid off more than 20% of its workforce?

Yes

No

Points available: 0.00

Discharge of hazardous substances into the air/land/water (in the last 5 years)
Please indicate if the company has experienced any of the following in the last 5 years:

There have been accidental discharges of hazardous substances into the air, water, or soil in the vicinity of the company's
facilities

Yes

No

Points available: 0.00

Large-scale land acquisition, conversion, or relocation
Please indicate if the company has experienced any of the following in the last 5 years:

The company's construction or operations involve large-scale land acquisition, convergence, or degradation (including the
construction or restoration of dams) or cause the resettlement or economic displacement of 5,000 people or more

Yes

No
Points available: 0.00

Penalties due to environmental issues that have been assessed

Please indicate whether the company has received any formal complaints from a regulatory agency, fines, or
penalties in the last five years for any of the following reasons:

Penalties related to environmental management, including animal welfare

Yes

No

Points available: 0.00



Violation of indigenous peoples' rights

Please indicate whether the company has received any formal complaints from a regulatory agency, fines, or
sanctions in the last five years for any of the following reasons:

Violation of the rights of indigenous peoples, for example through the use of land belonging to or used by indigenous peoples
without their prior documented consent

Yes

No

Points available: 0.00

Disclosure - results and penalties

Please indicate whether the company has received any formal complaints from a regulatory agency, fines, or
penalties in the last five years for any of the following reasons:

Other penalties, complaints, or grievances filed or imposed against the company due to negative impact on local
communities, human rights, or other areas relevant to stakeholders

Yes

No

Points available: 0.00

Company explanation of comments made in the information disclosure
guestionnaire responses

If "Yes" was selected in the "Disclosure of penalties and impacts" listed above, please provide a detailed
explanation of the company's experience for each affirmative response:

If this does not apply to the company, please write "Not applicable" in the text box below.

Not applicable
Points available: 0.00

Information disclosure - distribution and supply chain

Questions regarding disclosure of information on the company's main suppliers



Child labor, prison labor, or forced labor practices at suppliers
Indicate whether any of the following statements are true with regard to your company's main suppliers.
Employment of workers under the age of 15, individuals in prison, or practices that may involve forced labor

Yes

No

| don't know

Points available: 0.00

Suppliers in conflict zones
Indicate whether any of the following statements are true with regard to your company's main suppliers.
Operations in conflict zones

Yes
No

Unknown

Points available; 0.00

Negative social impacts of suppliers
Indicate whether any of the following statements are true with regard to your company's main suppliers.

Practices or indirect results that have had substantial negative impacts on human rights, working conditions, or local
communities

Yes

No

Unknown

Points available: 0.00

Negative environmental impact of suppliers
Indicate whether any of the following statements are true with regard to your company's main suppliers.

Indirect practices or results that have had a substantial negative impact on the environment

Yes
No
Unknown

Points available: 0.00





